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MOSTLY PERSONAL 


By MARGARET A. BARTLETT, Publisher 


It isn’t often, reading a book 
review, that I get a quick decisive 
reaction, “I must read that book,” 
but that is just what happened 
when I read a review of “John 
Goffe’s Mill,” by George Wood- 
bury (W. W. Norton & Co.) . The 
thought instantly struck me, 
“They say every man has one 
story in him, and here is a man 
who has succeeded in getting his 
story between covers. That ought 
to be inspirational to A. & J. 
readers who hope sometime to 
get (heir book published.” 

But more than that I liked the story and the man 
and woman who made that story possible. I felt 
something of my New Hampshire John in George 
Woodbury, the research anthropologist, who, with 
Connie, his wife, went back to the ancestral acres 
in Bedford, New Hampshire, and eventually cre- 
ated from the ruins on the land a comfortable 
home and a productive business. Yankee ingenuity, 
Yankee practicality, Yankee stick-to-it-iveness, 
Yankee loyalty. And though the story is told by 
an anthropologist, don’t think for a moment that it 
is dry, except as the humor may be of that Yankee 
type; nor uglily plain: its pages are filled with 
beauty. 

My John was far more New Hampshire than I, 
for whereas he was born in the Granite State, I 
came within a few miles of being a “proper Bos- 
tonian,” who largely grew up in Vermont, and by 
some fate was moved to New Hampshire to meet 
and fall in love with John at fifteen. 


I soon learned how deep was John’s affection for 
New Hampshire. Always as we walked the woods 
and the pastures together, he had a jackknife in 
his pocket. He made me willow whistles and de- 
lightfully tuned flutes, acorn cups and pipes and 
baskets, wooden chains and trick, boxes. He’d dump 
a handful of walnuts onto the floor and tell me 
from which tree each had fallen. He’d uncover 
squirrels’ caches of nuts, pluck the tenderest 
checkerberry leaves and bright red berries, break 
off cooling twigs of birch bark, all for me. (But 
once we quarreled. I wanted an armful of golden- 
hearted water lilies from the deep, dark mountain 
pond; he wanted to demonstrate his prowess at 
catching tiny turtles sunning on the rocks. I 
didn’t get my lilies; my lap was filled with turtles!) 

Always he felt a love for things made of wood. 
\ chair was not a useful piece of furniture: a 
chair was a tree swaying above him, the music of 
wind in its branches, the flash of axe and glint of 
steel bringing the tree to earth, the hands of men 
cutting, planing, fitting, polishing. He never ac- 
cepted furniture made of steel. 

And so, throughout “John Goffe’s Mill” I saw 
John reading paragraphs and lifting his eyes into 
the distance to reminisce; I heard his comments as 
again and again George Woodbury wrote of the 


Margaret A. 
Bartlett 


New Hampshire woods, the mill stream, faithful, 
understanding Connie, the children. 

You won't find “John Goffe’s Mill” among the 
best sellers. It isn’t big enough and broad enough 
and complicated enough for that. But if you would 
like to read of a man who anchored a dream and 
used it as a blueprint for his life, then put the 
story into words, you'll enjoy this book by George 
Woodbury—you'll find it restful, fascinating, in- 
spiring . 

© © © 

A year ago in our November book number we 
ran an article by Harry Harrison Kroll, “Looking 
Backward,” which brought a comment (which we 
quote in part) from H. L. Mencken, “As an old 
magazine editor, now reformed, I have read scores 
and maybe even’ hundreds of treatises of advice to 
aspiring authors, but Mr. Kroll’s paper in the No- 
vember A. & J. is the first and only one I have ever 
read that is sensible throughout. It tells the plain 
truth in plain words. It really embodies the best 
advice to young authors that I have ever encoun- 
tered, and that advice is set forth clearly and 
effectively.” (This article, in pamphlet form, with 
Mr. Mencken’s introduction, is available from the 
A. & J. office, for 35 cents.) 

In this issue, Mr. Kroll, a teacher at the Univer- 
sity of Tennessee Junior College, Martin, Tenn., 
reveals his methods of unearthing material and 
working it up into salable historical fiction, of 
which he is a steady producer. 
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Before we could get “Harem Wife,” by Elston J. 
Melton, editor of the Cooper County Record of 
Boonville, Mo., into print, one of the biggest pro- 
motions of all was staged around the book, “Tow- 
boat Pilot.” The Missouri Press Association spon- 
sored a river trip using U. S. Army Engineer boats 
from the Kaisas City division. The Democratic 
and Republican candidates for governor attended 
a reception and barbecue at Boonville, home of 
the author, and 112 editors attending this were also 
given a country ham breakfast before the two-day 
boat trip. The breakfast included a review of 
“Towboat Pilot” by Dr. Frank Luther Mott, dean 
of the University of Missouri School of Journalism, 
author of “Golden Multitudes,” issued by Mac- 
millan, and a Pulitzer prize winner. All this re 
sulted in a tremendous amount of publicity in both 
metropolitan newspaper and the rural press of 
Missouri. 

(Continued on page 23) 
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Why Come 


“"You have been recommended to me by Mr. Frank Latham, editor of Look Magazine.” 
—Tom Henry Gad, 117 West 75th St., New York, N. Y. 


“The National Writers Club recommends you highly.” 
—Ellis J. Lucia, P. O. Box 102, Forest Grove, Ga. 


“Douglas J. Ingells, the Saturday Evening Post writer, tells me your agency is first- 


an 


grade. . 
—Mark Weller, 97-22 59th Rd., Corona, L. |., N. Y. 
“Your organization has been very highly recommended to me by Mr. Raymond Chandler.” 
—Richard B. Trauger, 3761 S. Vermont Ave., Los Angeles, Calif. 

“I’ve been connected with a publishing plant here that prints more than 20 magazines, 

and | know of the huge percentage of stories going into the composing room with the Scott 


Meredith label on them.” 
—James Mackie, 38 Fenwick Street, Springfield 9, Mass. 
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“Foster-Harris of the University of Oklahoma recommends you highly. . . 
—Nancy Morgan, P. O. Box 184, Norman, Okla. 


“You have been very highly recommended by Mr. Charles Carson.” 
—F. E. Siple, 4000 Cooper Street, Jackson, Mich. 
“Mr. Donald A. Wollheim, of Avon Books and Avon Publications, suggested | contact 
you. He tells me you’re one of the best agents in the business.”’ 
—Stanley Skolnik, 8814 Bay Parkway, Brooklyn, N. Y. 
“Jack Woodford tells me you're good. . 
—Joe Pearson, 6247 Fountain Avenue, Hollywood 28, Calif. 
“Your firm has been highly recommended by Hazel Berge, editor of Modern Romances 
Dell Publications).’’ 


ua 
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—Mrs. N. Cotton, 1026 Wooley Ave., Union, N. J. 


G. Wodehouse recommends you highly.” 
—W. Townend, Dorlands, Coolinge Place, Folkestone, Eng. 


We'll be happy to see some of your material. 


P.S.: To the hundreds of writers, editors, firms, and organizations which have recommended us through 
the years—thanks for everything! 


TERMS: Professionals: If you are selling fiction or articles regularly to national maga- 
zines, or have sold a book to a major publisher within the past year, we'll be happy to discuss 
handling your output on straight commission basis of 10% on all American sales, 15° on Cana- 
dian sales, and 20% on British and all other foreign sales. 


Newcomers: As recompense for working with beginners or newer writers (detailed analysis 
and report, suggestions for revision if necessary, marketing) until you begin to earn your keep 
through sales, our fee, payable with material sent, is five dollars per script for scripts up to 5,000 
words, one dollar per thousand words for additional thousands and final fraction (for example, 
seven dollars for a script of 6,895 words.) $25 for books of all lengihs; information on terms for 
other types of material upon request. We drop all fees after we make several sales for new 
clients. Personal collaboration service—where the agency works with the writer from plot idea 
through finished script and sale—by arrangement; information upon request. A stamped, self- 
addressed envelope, please, with all manuscripts. 


Scott Meredith Literary Agency @ 1650 Broadway, New York 19, N. Y. 
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By HARRY HARRISON KROLL 


|| THE HISTORICAL NOVEL 


MOVED by curiosity about historical novels, I 
took time one day to look through the New York 
Times book review to check on how many such 
books were either advertised or on the best-selling 
lists, and discovered that something between one- 
fourth and one-third of all the titles in the entire 
magazine belonged to the historical genre. I 
recollect, too, that a lady who purports to be an 
author’s agent visited New York and made a 
round of the publishing houses, asking their 
opinion on best bets for writers, and she came 
away, she stated, with the report that historical 
novels were on their way out. I mentioned this to 
D. L. Chambers, president of Bobbs-Merrill, my 
publishers, and Mr. Chambers gave a loud snort. 


“I know of no other form of fiction,” he stated, 
“that perennially over the years has been such a 
dependable seller as the historical novel.” 


To my mind there is a great deal to commend 
the historical novel to the beginning or just-getting- 
established novelist. For one thing, when one is 
young his imagination is always deeply stirred by 
things of the past. Nostalgia is a powerful ingredi- 
ent of writing. Sometimes it proves the most potent 
flavor of the brew. Another thing the young 
writer must not overlook is the research base in 
such writing. When you still lack a certain depth 
of knowledge of human nature, or the creation of 
character out of thin air, it is comforting to be able 
to turn to ready-made events and people, study 
about them, select data, and start writing from 
creative knowledge. These two things have made it 
possible a number of times for writers with first 
books to achieve such literary distinction as to make 
history. 


Margaret Mitchell's “Gone with the Wind” is, of 
course, the classic instance. But there have been 
other cases almost as notable, which tend to prove, 
I think, that of all types of writing the historical 
novel offers the best chance for a beginner. A third 
advantage is the feeling of sureness that truth often 
lends to the hand of a writer, new and old. It 
takes time for one to tell a manufactured tale 
enough to one’s self to begin to believe in it. 
Often two or three or four writings are necessary 
before it “comes true.” If you can start with the 
truth you have saved yourself the essential psycholo- 
gical process of retelling in your mind, or on paper, 
the needed revisions to establish this sense of con- 
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vicuon which makes “convincing” fiction. I knew 
a writer once who said it took him as many as 
eight rewritings to reach this state of belief. 

There are, of course, limits which must be ob- 
served, especially in research. I use as a classic 
illustration a lady Ph.D. I once taught, or tried 
to teach, who had researched her material to such 
an extent that she no longer had the least flavor of 
fiction left. So dull was she that the stuff was not 
even acceptable nonfiction—a by-product always of 
such research. It may have been that her turn of 
mind—so often that of the scholar—was really at 
fault; but another Ph.D. I know has four fine his- 
torical novels to his credit and has managed to 
reconcile the two methods—factual and imaginative 
—in such a way as to give him success. The kind 
of research I think of, and the sort I practice my- 
self, might be called imaginative research. You 
want the facts—yes; but you also must have enough 
leeway with the facts to fit your plot. Thus, for 
myself, I want just enough and not too much. 
Where that enough is has no plain line marking it 
off, but usually I stop fact-finding when my 
imagination is running full blast. I suppose every 
writer has to learn a method for himself, and even 
then it may vary with the book and his growth. 

Where do historical ideas come from? 

Many places—old trunks, old family albums old 
tales and legends of places and times and _ people; 
from dusty attics, family Bibles, granny tales, odd 
corners of one’s reading; and eventually, in case 
you make some success, from your publisher him- 
self, who is always looking out for ideas he can 
present to his authors. He may have an idea of his 
own which he passes on to you, or he may ask you 
if vou had ever thought of a good historical book, 
and if so what was it. 

I got into the historical field through just such a 
question from my publisher. That was back in 
the “Gone with the Wind” heyday, when every 
publishing house was out gunning for a Civil War 
book, and on a day when I visited Bobbs-Merrill 
Mr. Chambers asked me: 


“Kroll, do you have a historical novel in your 
system?” 

By coincidence I did. “I have,” I told him, and 
sat down and spent a couple of hours telling him 
the general plot. Some of it I had in terms of 
theme, some in historical background and character, 
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in incident and that stuff I call “nostalgia” for want 
of a better word. He finally stopped me saying, 
“That’s enough. You've already told me_ three 
novels.” The rest of it I had made up as I talked; 
and there is no question of the value of talking out 
your plots, whether to a sympathetic editor eager 
for a good book, or a wife or husband or other 
auditor perhaps not so eager to listen. But talk 
is a flexible medium for making the first draft. It 
is not so effective as writing, but much easier; and 
serves to make your story “come true.” Just don’t 
stop with talk. Perhaps I might say also just don’t 
stop with one talk. Tell your story over and over. 
You will begin to believe it yourself. The liar uses 
the best of fictional methods when he tells a lie so 
often he comes to believe it himself. 


So I came home and started “Keepers of the 
House,” my first historical novel dealing with the 
Civil War. ' went to Vicksburg and tivea in an 
old house with a cannon ball hole in it to make 
the last draft. I used to walk of evenings over 


the great earthworks around Vicksburg, seeking 
the feeling of that day and time. Once I saw 
the sunset blood red over the old bend of the 


river; and even today that curious feeling persists 
that I lived for a little while in that stirring time. 
I have rarely written about a setting that I did 
not know intimately. 

I can't overemphasize this need of being abso- 
lutely familiar with the setting of a story. Some- 
times the setting is almost the most important ele- 
ment of the plot. This was true of another of 
my books, “Rogues’ Company,” which was a_ rec- 
ord of John A. Murrell, the most famous horse- 
thief and “speculator” of the old mid-South, or 
southwest, as it was then known. Murrell followed 
the old Natchez Trace, a famous road of past 
generations, and in order to walk in the footprints 
of my famous rascal I traveled, first and last, every 
foot of the Trace where I could locate it. I 
studied maps, drove along the route in my motor 
travels, and left the highway for the little forgot- 
ten stretches of it often where IT had to park my 
car and walk in old hollowed-out ruts. Now and 
then, in some forsaken spot, I had a taste of what 
the Trace was like in its wilderness days. ‘These 
moments of sensitive imaginative feeling came in 
handy when I wrote the book. It was a pleasure 
when I read one critic’s reaction. “I never before 
reading this book had any sense of reality of 
Natchez Trace. Now I know how it must have 
been.” 

When I wrote “Their Ancient Grudge” I had 
been over all the mountains and valleys where 
the Hatfields and McCoys battled in their famous 
feud of the 1880's. Not once but a number of 
times. Years ago when I was writing woodpulps 
about the feud I studied the locality, and when I 
was ready to write the novel I journeyed back 
into the forsaken lands that the feudists made 
bloody enough. My last trip was in winter, around 
the Christmas season; and I never saw such a 
somber snow-sleet-covered region in all my time. 
This visit, when the mountains were cold and 
gloomy and inexpressibly lonely, made the “war” 
wholly plausible. To visualize these proud and 
passionate folk against their setting not only made 
the background vital, but it made the people them- 
selves come alive. No longer were the six women 
whose lives were made tragic by the feud mere 
characters, but they were living, breathing human 
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“‘Must you stand around like a king just because 
you got your first royalty check?” 


beings. It is when your characters become people 
that your historical shadows grow convincing; and 
knowing every foot of your land is one of the 
best ways of achieving this verisimilitude. I rec- 
ommend this absolute knowledge of the setting, 
second only to characterization. 

In “Fury in the Earth,” a novel of 1811 and 1812, 
depicting the ravages of the greatest earthquake 
in the history of the United States, I have so many 
times gone over the New Madrid area and Reelfoot 
region that, too, I know this spot almost as well 
as my backyard. As a boy I used to go down 
through the old yellow gulches that still remained 
like scars in the hills of this turmoil and fury of 
the earth. The little blackeyed martins nested in 
the loess cliffs of this cut. The old people told 
me that no trees would grow where the quakes 
had scarred the land. ‘They were wrong; for 
forty years after, when I was writing the book, I 
found timber in these hollows big enough to make 
log houses; but it was a pretty thought, at that; 
too good not to use. The stuff you gather in child- 
hood becomes the fine sweet juice of nostalgia in 
later years when you write your historical fictions. 
I've often lamented my feet could not have traveled 
many other roads when I was an imaginative boy. 
Next to being a good research student, you should 
as a boy have walked your historical ways. The 
people you met in those walks often are more real 
than those you come to know in later life. 

There are other places to quest for old books— 
in graveyards, and in the epitaphery of old tomb- 
stones, for instance. Not far from where I live is a 
famous old burial place of the Wooldridge family, 
in Kentucky. ‘Those severe rock folk stand there 
in weather and season, stolid and austere. Their 
epitaphs are commonplace enough; but in my 
rambles in other graveyards I have now and then 
picked up a notable writing in the stones. There 
is a place in Middle Tennessee called “Stone Fort” 
where in ages gone the Indians had a kind of 
walled city. The area is of considerable size and 
the earthworks are often two-man in height. A 
region within is the burial plot. All these things 
proved handy when I came to write my historical 
novel, “Darker Grows the Valley,” a story of the 
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Clinch River valley region which became the TVA 
flowage area and coverage of Norris Dam. I did 
not have to move the Stone Fort very far to get 
it properly located for the nostalgic effect. Moving 
the stone people from the Wooldridge gravevard 
was a longer travel. But these things are easily 
accomplished, and I find them priceless in mak- 
ing up atmosphere. The story itself is a tale of 
a family that came into the wilderness mountain 
country of East Tennessee from North Carolina 
and settled the valleys, that in time had to be 
taken from them to make the TVA project. The 
removal of these hundreds of families—‘‘in many 
cases the direct descendants of the original set- 
tlers,” to quote from a TVA record itself—was a 
tragedy that made Longfellow’s Evangeline rather 
tame in comparison. I used epitaphs on the vari- 
ous tombs for my chapter-section headings. By 
making these up myself at times, as well as mix- 
ing with the effective epitaphs I had gleaned over 
the years, I secured a unity and narrative chro- 
nology that I think is very effective. 


. 


One thing that always happens when you start 
digging in one field for data on an idea you have 
in mind; You find two other stories which you 
can use later. This was true of the Valley book. 
I found two other novels while gathering bones 
in the old Stone Fort, and one of these I outlined 
to my publisher and came away with a new con- 
tract and sizable advance, even before I had _ set 
a word on paper. The other book may or may 
not be written, but it is there. Once you have the 
knack of seeing historical fictions, you never need 
again lack for plots. Indeed, for me, it has come 
to be the problem of living long enough to write 
all the tales that I now have in mind, or more or 
less in process of development. I am even one 
book ahead with my publisher. Historical novels 
have no “date.” I figure you can write them and 
put them aside to become later on a value in 
your estate for posthumous publication. It promis- 
es to be worth as much as real estate. Of course 
this is not the problem of the young writer. But 
I mention it to illustrate the possibilities of his- 
torical writing. I simply know of no field which 
promises so well to the young writer and not less 
for the veteran. 


So where are your books? As near as that dusty 
attic you haven’t looked in for years; and you'll 
find a book in every ancient trunk. Go up and 
drag it out to the light and remove the lid, and 
start throwing out the old corsets, bales of let- 
ters, baby shoes, ancient garments, and odds and 
ends of trivia that collect in such repositories. I 
said to throw the corsets but not away. Their 
stays embraced some of your characters. You 
can pretty well erect their personalities by these 
harsh garments. Purposeful dowagers who stern- 
lv forbade marriages, watched lovers, bossed hus- 
bands; or maybe meekly took life on the stays. 
Somehow personality and character are vivid in 
old trunks. I have one old-trunk book, “Waters 
Over the Dam.” Family Bibles are priceless. I 
still have a Bible book to write; but that is be- 
cause the old Dore Bible was lost in a fire. Get 
that old family album and study it and pray over 
it, and laugh and weep. Don’t be afraid to exploit 
the possibilities because some members of your 
family might rise in horror and say the skeletons 
should not be disturbed. Glenway Wescott rattled 
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the bones of his kinjin “The Grandmothers.” You 
can do the same with yours. To my mind the 
writer—the artist—has special prerogatives not al- 
lowed most people. and when he is moved he is 
not to be stopped by his kinsfolk. 

If vou question the validity of this discussion 
just look into the last issue of New York Times 
hook section and verifv it for yourself. Or look 
to the record of successful historical writing. Then 
go to work, for the beginner in this field seems to 
enjov a special dispensation over even the veteran 
novelist. 
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Romances, 515 Madison Ave., New York 
22, announces the following new. story lengths: 
complete novel, 15,000 words; novelette, 8,000 
words; serials, 35,000 words—4 parts. There are no 
changes in short stories which are still bought in 
anv length up to 6,000 words, or in-fact pieces 
which can run to 2,500 words. “Stories under these 
lengths can be fitted into the magazine. but not 
those that run longer,” states Lanny Ellsworth, 
editor. 


Ranch 


Write only hour a day. ‘Easiest 


$100 A MONTH! 
$1 postpaid. 


Way to Writing Success” tells how. 
Foy Evans-3, Americus, Ga. 


“First-rate . . . an important key to magazine sales.” 
—R. W. Lowndes. Ed. Dir., Columbia Pubs., Inc. 


PULP FICTION 
by Robert Turner 


opinion of the new best-seller on writing by 
former editor, Popular Pubs.; former 
agent: whose own stories appear in Collier’s, Toronto Star 
Weekly. Dime Detective. Svper Sports, Romance Western, 
ete. Order ‘‘Turner manual,”’ $1, direct from 
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RORERT TURNER. 
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CHECK-LIST OF CHARACTER TRAITS 


These listed traits all contain a seed of conflict. 


By Catharine Barrett 


A list of descriptive terms to be used as a simple means of 


mine their emotions. 


NOTES FOR USE: 


1. Use a separate list for each major character. 


checking on characterizations. 


2. Check-mark (\V) only those traits that exactly fit the character you have created. 
does not pretend to be complete; it may bring to mind others which you may add.) 


3. Mark with X all terms that are definitely untrue to your character. 


Among them will be the characteristics that cause 
your characters difficulty, that motivate their actions, explain their reactions, direct their dialogue, deter- 


4. Cross out all borderline or irrelevant terms, and those terms which merely approximate. 


5. Qualify or explain the inclusion of certain terms. 

acter-change, you might make a note “Develops during story” or “Latent” or “Subconscious” 
In a story in which the character has a mistaken idea of himself, you might make the 
notation: “Think he is, but it is only conditioned habit of thought” oy “Not by nature’ or 


etc. 


“Capable of it though he does not practice it” etc.) 


6. Consider the Xed traits when planning antagonistic characters. 
antithetical characterizations, thus simplifying your conflict and providing dramatic contrast. 


Review the list to pick up any discrepancies. 


(Ex. 


in a characterization nullifies ten carefully planted true ones.) 


8. Check through the list swiftly. 


can do a thorough check in fifteen minutes or less. 


abusive 
affected 
affectionate 
aloof 
ambitious 
analytical 
anxious 
appreciative 
arrogant 
avaricious 
awkward 
belligerent 
bitter 
boastful 
boring 
brazen 
brutal 
careful 
careless 
cheery 
choleric 
clever 
clumsy 
conceited 
confused 


false pride 
judgment 


nobility 
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conscientious 
contemptuous 
contrary 
courageous 
cowardly 
crafty 

cruel 

daring 
deliberate 
destructive 
dignified 
dishonest 
dissipated 
dominating 
domineering 
dour 

dull 

eager 

earnest 
earthy 
energetic 
envious 
extravagant 
fanciful 
fickle 


sense of humor 
sense of organization 
spontaneity 


forgiving intense prosaic 
frugal irritable proud 
gallant kind prudish 
garrulous lethargic quarrelsome 
gay logical relaxed 
generous loyal restless 
gentle malicious reverent 
gregarious maudlin romantic 
haphazard modest sadistic 
heedless morbid sarcastic 
helpless mystic savage 
hesitant neat scholarly 
honest negative self-centered 
hypercritical obstinate self-conscious 
hysterical passionate selfish 
idealistic patient selfless 
ill-tempered perceptive self-sufficient 
imaginative persevering secretive 
impetuous petty sensitive 
impulsive placid sentimental 
impudent poetic shrewd 
indolent poised shy 
industrious practical sincere 
ineffectual penurious skeptical 
intellectual profane smug 

Possessing these qualities: 

sweetness leadership 

tenderness self-pity 


desire for mastery sense of persecution 


The Author & Journalist 


In a story in which you have char- 


This may assist in getting 
(Remember that one false or inconsistent note 


If the character is as clear in your mind as it should be, you 


snobbish 
spiritual 
stingy 

stolid 

stupid 
submissive 
superstitious 
suspicious 
taciturn 
tense 

touchy 
treacherous 
understanding 
unpredictable 
vain 
versatile 
vicious 
vindictive 
violent 
virile 

vulgar 
wasteful 
wise 

zany 

zealous 


solemnity 
stoicism 
taste 


(The list 
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By ELSTON J. MELTON 


| HAREM WIFE | 


AUTHOR'S relation to his publisher is 
much like that of a harem wife to the king. And 
the accepted, but still unpublished manuscript, is 
like a young prince who still has had but scant 
notice from the sire sated with sex and encum- 
bered by offspring, multiplying because of no more 
birth control than there was repression of writing 
when Ecclesiastes first went on parchment. In the 
twelfth chapter it says, “Of making many books 
there is no end; and much study is a weariness 
of the flesh.” 

After several years and three rewritings, I was 
much elated when my first novel finally was ac- 
cepted more than three years ago by the Caxton 
Printers, Ltd., of Caldwell, Idaho, but when 1 
noted it was listed with 54 others for indefinite 
publication date I was forced to a realistic view 
of its chances. 

Competition with their other titles could delay 
publication of my junior novel indefinitely, and 
later submissions that might seem more promising 
could possibly prevent me from 


thought I couldn't go on living without a smile 

from a pretty classmate across the aisle. 
Caxton’s had listed it at four dollars, highest of 
any of their juveniles. I appreciated the compli- 
ment, but three years ago that was some price; our 
town librarian and others, including my _ wife, 
feared the price might be a fatal handicap. Well, 
that depends on the point of view. Maybe I could 
turn it into an asset. Price for something extra 
special would cause less buying hesitation, I felt, 
from libraries. and schools. And if the book was 
well sown in them and the story clicked, indi- 
vidual sales would follow, and I dreamed of both 
fine and cheap editions, and other rights, and 
ending many exacting years of newspaper work 
and being free to do feature and creative writing. 
1 decided that what clothes do for women the 
right kind of friends could do for me, and I 
sought their help, not as a cloak or window dress- 
ing, but as shining armor in the cause of regional 
literature. First I submitted as art, photographs 
of boats and river scenes obtained 


from files of the Kansas City of- 


ever seeing “Towboat Pilot” be- 
tween boards. Then if publica- 
tion were achieved, competition 
for its public acceptance would 
be multiplied by titles from all 
other publishers. 

I had a speaking acquaintance 
with several published novelists 


This is the story of an un- 
published author who created 
such a demand for his book 
accepted for future publication 
that his publisher pushed it up 
front, brought out a de luxe 
as well as the regular trade 
edition. ‘The book went into 


fice of the Corps of Army Engi- 
neers and made by three local 
photographers, the executive of- 
ficer of the Coast Guard’s Golden- 
rod and myself, while we rode 
craft. of the organizations. 
Everybody cooperated — eagerly; 


in my vicinity, and they were 


its third edition last Septem- 


most people like to help those 
trying to help themselves, and es- 
pecially if they can share in the 


vague about the financial returns . 
from their books. Yes, it did 
very well for a first novel,” one 
said. “The first edition is sold out,” two others 


replied triumphantly. 

A second edition? Some day, maybe, one hoped 
with forced optimism. The other was more blunt; 
the publishers had refused and the book was out 
of print. 

None of these Missouri authors had won wide 
enough acclaim for their publishers to bring out 
a second novel, either. Some books no better than 
theirs, in my opinion, made money, but they were 
promoted like mass-produced household necessities. 
I was somewhat vaguely aware of some of the 
many contributing causes to burial alive and the 
quick smothering of many meritorious works with 
subsequent impoverishment of American literature, 
especially regional literature. I was prejudiced in 
favor of my embryonic baby, conceived and devel- 
oped in scarce spare time, and I didn’t want the 
world to be cheated. 

I twitted a New York newsman about writers 
there promoting each other and being inclined to 
ignore those in the hinterland. He smiled and 
observed, “You'd boost your friends and your town, 
too. I think your best chance with your river 
novel is to sell first the Middle West.” 

That made sense. But how to proceed for early 
publication, then to win wide acceptance? 

It would be foolish to pester President Jim 
Gipson at Caxton’s. It would be equally silly, 
vain, presumptuous, and fruitless to recommend 
my own offspring. Yet early publication and suc- 
cess of “Towboat Pilot” was more important to 
me than anything that had happened since I 
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joy of the creator. 

Incidentally some 200 glossies and color slides, 
chosen as the best from several times that many, 
went into the art file for “Towboat Pilot” along 
with 26 pen sketches I made. 

The president of our town library board is also 
president of Kemper Military School. It takes 
the internal fortitude of an advertising man to 
ask a scholar and a gentleman to endorse a_ pig 
in a poke, as “Towboat Pilot’ was at that time. 

I wrote a_ restrained four-paragraph letter in 
behalf of my baby and sent it with a note to 
Colonel A. M. Hitch, asking if he would consider 
letting me print it on circulars at my expense, 
with the letterhead of the Boonville, Mo., Public 
Library, and his signature. I wanted to circular- 
ize libraries and schools in the five-state locale 
of the story, hoping enough pre-publication orders 
would result to get the title off the indefinite list. 
I offered to let him read the manuscript before 
endorsing it if he desired. 

He not only didn’t ask for proof of the pudding 
hefore giving permission by return mail but he 
scoffed at the lone but prompt protest from one 
librarian who objected to the library endorsing a 
commercial product. 

Colonel Hitch maintained it is not unethical for 
a library to commend the work of a fellow towns- 
man. So the protest was ignored. My circulars 
continued to go out under cent and a half post- 
age in Boonville Public Library envelopes un- 
sealed. We used a single letterhead size sheet 
printed on one side. I think multiple enclosures 
often confuse the receiver, defeating the aim of 
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Author Melton, wife, and daughter. 


the sender, 

After circularizing the larger school and public 
libraries from state library commission directories 
for Missouri, Illinois, lowa, Kansas, and Nebraska, 
I got ambitious and borrowed a copy of the Ameri- 
can Library Association directory, and had my of- 
fice girl address envelopes during her spare time. 

I thought we made it plain that the library and 
Colonel Hitch were merely recommending, not so- 
liciting. But orders began pouring to them. The 
superintendnt of schools at Columbia, Missouri, 
formerly head of the system in Boonville, ordered 
eight copies, one for each unit under his jurisdic- 
tion. 

So the letter was reworded in two paragraphs, 
mentioning several superintendents who had order- 
ed for each of their schools, and the last paragraph 


was phrased more strongly to channel orders 
through book dealers or direct to Caxton’s. I 
feared that Colonel Hitch and the staff at our 


library might become irked by the extra work. But 
they protested that they were getting a kick out of 
sharing the first’ birth-pangs. 

Caxton’s acknowledged the forwarded orders and 
volunteered that they were receiving many direct, 
too. They thanked the library for its help and 
began referring to “Towboat Pilot” as a very fine 
title. 

We started the direct-by-mail campaign in Au- 
gust, 1946, and, while our only record is a_ red 
mark in front of each name addressed, roughly we 
have mailed between 5000 and circulars 
representing $75 to $90 postage and approxim- 
ately a like investment in paper stock and printing. 

When I had pretty well covered the five-state 
area and had spent about one-third the sum in- 
vested to date, Caxton’s wrote they had received 
so many orders that they had decided to move 
ahead toward publication. That word came about 
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Christmas-time, 1946. Early the next month we 
received the format proof. We began marching 
with more confident tread alphabetically through 
the American Library Association directory. 

In September, 1947 we received page proofs and 
I was almost overcome by the inclusion of thirty- 
three full-page litho inserts from photographs 
and slides in addition to my_ twenty-six pen 
sketches, which do not include the title-page, and 
the case and dustjacket illustrations by Caxton’s 
own designer. 

Soon after the proofs were returned, Caxton’s 
decided to list ““Towboat Pilot” both as a juvenile 
and Americana and to bring out an author’s limit- 
ed first edition of 1000 copies on finer paper and 
signed by the author, and the regular trade edition 
as the second edition. 

My growing assurance was bolstered by such 
responses as ten copies of the deluxe edition order- 
ed by a Texas oil millionaire who has interests in 
our home county. 

Contracts between publishers and authors are 
fairly uniform. Suffice to say that unless a book 
sells several thousand copies (a recent publisher 
put it at 8000). the publisher loses and the 
author could have made as much money with 
his time washing dishes. A publisher will want no 
more of that output, neither will a rival. 

There will be further promotion of ‘Towboat 
Pilot”. Friends and friendly organizations have 
ideas. Some may materialize, some will not. But 
the law of averages is like its application in sell- 
ing advertising; you’re no worse off from a turn- 
down than if you hadn’t tried. 

It is too early to forecast whether my ship will 
come in from “Towboat Pilot” under full sail, 
but two editions now are bound and they put me 
to the top royalty bracket. Whether it goes swim- 
mingly or does a nose-dive and promptly goes 
down for the third time is of vital interest to me, 
but, regardless, my conscience will be clear. 1 
have tried and will keep trying to get him in the 
eye of the King, the American reading public. 


OHIO AND MIDWEST WRITERS 
We specialize in helping Ohio and Midwest 
writers to sell their material to national editors. 
Send us your manuscripts and join our stable of 
selling writers. 
IRV LEIBERMAN LITERARY AGENCY 
Room 702, Old Arcade Cleveland, Ohio 
(Appointments by arrangement only) 
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“Doctor says you’ve completely recovered, so 
there’s no sense in wasting any time.” 


The Author & Journalist 
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By SUDIE STUART HAGER 


| STORY-TELLING IN VERSE 


A SHORT STORY can be told in verse—I mean 
aside from the ballad and narrative forms. Read 
through scrap-book collection or anthology 
of present-day magazine verse, the kind that sel/s, 
and note how many poems, directly or indirectly 
tell some kind of a story. It would seem logical, 
then, to know something about the principles of 
short-story writing before attempting to write 
verse, granted that you have natural rhyming 
ability and some knowledge of  verse-structure, 
gained from English classes or a good handbook 
on poetry. 

About ten years ago, I studied short-story writ- 
ing by university correspondence. From the start, 
my instructor had me condense my material. “Get 
this page into one paragraph,” . .. “this paragraph 
into one sentence,” “this sentence into dhe 
word.” She had me do so much condensing that, 
one day, I decided to try writing stories in verse 
instead of prose. Why bother with a three- or 
four-thousand -word tale, when I could say as 
much in a few lines of poetry? 

I had read and studied poetry for years, and 
had tried some writing of it with no marketing 
success. Imagine my surprise, then, when the very 
first poem I wrote, after studying short-story writ- 
ing, sold immediately to a high-ranking newspaper 
column, And that wasn’t all. My next poem also 
sold, and the next, and the next. From _ then, 
right down to the present time, a large part of my 
output has been placed in paying markets or in 
good poetry magazines. 

Although the principal thing I had learned from 
my short story course, that helped me in my 
verse writing. was conciseness, I learned also to 
look for dramatic ideas, with human-interest. 
Some people have this ability to a marked degree, 
but cannot think up plots. These persons are 
ideally suited for writing stories in verse. It is 
well to remember that most of the world’s finest 
stories are not plot stories, but stories of great 
dramatic and emotional impact. 

They speak to the heart, and I do not mean the 
popular boy-meets-girl sort of heart-appeal. It is 
deeper than that, evolving out of human joy and 
suffering, making its appeal through reader-recog- 
nition of a universal experience. 

The stories in the “little” magazines, from which 
annual collections of “best stories” are taken, are 
often mere sketches in a structural sense. Yet how 
poignant and powerful they are! A poem can 
be just as poignant, just as powerful, in a story 
sense, even though it may not be technically called 
a story-poem. 

The poems of Emily Dickinson carry this poign- 
ant, powerful story-quality in spite of their brev- 
ity and lack of narrative structure. For a more 
modern example, read Robert Frost. I do not 
mean his long narrative pieces, but his short poems 
which also have strong story value. 

This leads to the third step in story writing—the 
selection of words for the achievement of effect. 
There is usually just one word that will convey 
a particular shade of meaning, create a certain 
image. That word must be found. This training 
is invaluable in verse-writing. 
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Next, short story writing emphasizes creation of 
suspense, without which there can be no sustained 
interest. And it must be created at the beginning. 
Since the longest modern poem is short compared 
to a prose story, the suspense should be aroused 
by the title, if possible. How far this can be 
extended into the poem depends upon its length. 

Then, as in a short story, the idea must be de- 
veloped toward a climax. Along with this, must be 
developed the theme, which is some commentary 
on life or some parallel of fictional experience with 
real experience. Description, characterization and 
action (physical or mental) come into play here. 
The reader should be kept in suspense until the 
last line, if possible the last word. 

The short-short ending by surprise or twist is 
the most effective if one can achieve it. Subtlets 
is always good whether in poem or short story. 
Perhaps most of all editors crave originality either 
in idea or treatment, or both. In writing verse, 
a writer can achieve originality by employing 
unusual rhyme-words or variation in forms; also 
by use of whimsy, which is an original way of 
looking at some familiar thing. 

Whimsy, I think, played an important part in 
causing my first poem, “Autumn Madness,” repro- 
duced below, to sell so readily, for in accept- 
ing it the editor said: “I like the whimsy of this.” 
Doubtless one has to be born with a whimsical 
outlook, but mine was not manifested until after 
I studied short-story writing. 

Trees simply have no common sense 

For now, when nights are cold 

And slow fires smudge, the maple flaunts 
A sleeveless dress of gold. 

The sumac’s frock of scarlet crepe 
Leaves knees and elbows bare; 

The willow’s robe of pale chiffon 

Is almost thin-as-air. 

The oak’s wine velvet formal’s cut 

So low it takes one’s breath; 

The aspen in that mad _strip-dance 
Will surely catch her death! 

How foolish is this festive mood 

For ladies on in years; 

They need thick hose, warm sober dress 
and mufflers for their ears. 

Trees simply have no common sense— 
They show it now in fall; 

In winter, oh, it will be worse; 

They'll wear no clothes at all! 

The poem deals with the “half-dressed” appear- 
ance of the trees in the middle of the autumn sea- 
son, and in their foolhardiness we see the foolish- 
ness of people who forsake common-sense to be 
stylish. 

My recently published book, “Earthbound,” tells 
a story, too. It is made up of individual poems 
arranged to give a story of the seasons, beginning 
with the emergence of winter into spring, and 
ending with the break-up of winter and emergence 
into spring again. In it I tried to tell a story of 
life from youth to old age through symbolism. 
Impartial critics have told me that I succeeded well 
in accomplishing my aim. 
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By STUART C. COVINGTON 


| KEEP A DIARY 


FOR sometime, now, I've 
kept a diary. There’s nothing 
spectacular about that, except 
that my diary makes me mon- 
It hasn't earned a _ lot, 
but it’s provided the germ for 
several stories—one of which 
sold for 10 cents per word— 
and I’ve found the few daily 
minutes required for keeping 
it up-to-date have been well 
employed. 

My diary is almost a year 
old now and, judging by past 
experiences, I figure it’s worth 
$500—at least. In addition, it 
will prove invaluable as a reference source. 

The little book contains two types of informa- 
tion: what I have heard and done and what I 
have sold and not sold. The material in the 
diary is about equally divided between these two 
types of facts. Whenever I make a new acquaint- 
ance, I jot his name and occupation, plus any in- 
teresting facts about him that I can glean, in my 
“daily log.” Whenever I make an out-of-town 
trip, or visit a local point of interest, I fill a page 
or more of my diary with a terse description of 
everything that caught my eye. The same gocs 
for experiences of friends which I happen to 
learn. Each story that I sell is duly noted, togeth- 
er with the number of times it was out and a 
thumbnail sketch of what it concerned. Each re- 
jection is also solemnly recorded. Therefore a 
sample page from my diary reads thus: 


Stuart C. Covington 


January 15th—Talked to Mrs. L. Learned 
of the rapid progress made by her grand- 
son at local speech clinic. Saw site of new 
building supply store. "Teen age dance 
planned at auditorium. John O. tells me 
he is getting expensive new camera. 
“Courtesy Tickets” rejected. Sold “Night 
Displays” (how night-time illumination 
boosts sales for local wall paper dealer) . 


What's the value of this page of scribblingy 
First, that chat with Mrs. L., which I later decided 
to follow through, resulted in “Help For The 
Handicapped,” which sold to the New Orleans 
Times-Picayune for quite a nice sum. When I 
look through my diary again (which I do con- 
stantly in search of ideas) that brief mention of 
the building supply store site will remind me to 
check back and see whether the store is completed. 
If it is, Pl have a news item or maybe a feature 
article for a trade journal. While the ‘teen age 
dance doesn’t fit in anywhere just now, it may 
some day when I’m scarching for material to 
supplement a parents’ magazine article or story 
on juvenile delinquency. If this should happen, 
the date on the diary will enable me quickly to 
check newspapers of that date for complete infor- 
mation. John O.’s camera may never bring me 
an editor’s check. Then again, it could provide 
the nucleus for a yarn on “breaking in a new cam- 
era.” At any rate the note is there when my well 
of story possibilities begins running dry, 
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The rejections listed in the diary help me keep 
tabs on which magazine doesn’t like what, and 
saves time and postage. The record of sales guides 
me in selecting subjects for future articles. A 
check of my diary will reveal very promptly what 
types of articles have been going over with editors 
lately, and which haven't, and I am able to gov- 
ern myself accordingly. 

While I also maintain a file for possible story 
material, the diary has proven a valuable supple- 
ment and has some marvelous advantages of 
which no file can boast. It would be extremely 
difficult to interpret everything I hear and_ see 
in terms of story possibilities and to set down each 
incident on a separate card or sheet of paper 
would require storage space of utterly impossible 
proportions. My diary retains this information 
in compact, handy form. If I relied exclusively 
on a file and recorded only a little of the infor- 
mation I gather, I’d miss some good bets. 

Here is an example of the way my diary pays 
dividends: Recently I was building a story about 
a veteran teacher in our city, but when the time 
arrived to plant my anecdotes I found them to 
be conspicuously absent. My limited sources of 
information were of no assistance in solving my 


problem. I was faced with the unpleasant possi- 
bility of discarding my hard-won story. A_ rif- 
fling of the pages of my diary revealed, how- 


ever, that a special issue of the local high school 
paper had been devoted to the teacher. An_in- 
spection of the edition disclosed several revealing 
incidnts concerning my subject, related by former 
students. 

On another occasion I was assembling material 
for a piece about radio advertising. My files pro- 
duced nothing of value, but when I turned to my 
diary, I discovered brief reports on several unique 
varieties of radio commercials which, after proper 
development, proved to be exactly what the doctor 
ordered. 

A diary insures preservation of valuable mate- 
rial. You're liable to forget to place possible story 
“tips” in your file, or indefinitely postpone the 
chore, but your diary becomes a daily ritual, close- 
ly akin to brushing your teeth before retiring and 
depositing the cat on the back doorstep. Anything 
you've learned during the day automatically goes 
onto its pages, where it can be used to good ad- 
vantage perhaps two years hence. 

For my own purposes, I use a large loose-leaf 
notebook rather than an ordinary diary. The 
pages can contain more of my scribbling, and 
they may be removed individually if I like. How- 
ever, the appearance of the diary is of little con- 
sequence; it’s the function that counts. 
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This directory of American book publishers is brought up to date and published annually. 
the approximate number of titles issued per year, 
of remuneration, and the name of editor or officer in charge of buying manuscripts. 
plete information in all probability do not ordinarily consider submitted material. 
without regard to merit of material—have been excluded in all cases where the facts are known 
It is suggested that readers preserve this issue, and make corrections, as changes in the publishing field are noted in 


firm, address, 


publish at author's expense, 
to us. 


Information includes name of 
types of books published, preferred length limits, methods 
Publishers who have furnished incom- 
‘‘Vanity publishers’’—that is, concerns that 


the Literary Market Tips department from month to month, until the next directory is published a year hence. 


Abingdon-Cokesbury Press, 150 5th Ave., New York 11 anl 
810 Broadway, Nashville 2, Tenn. (50 titles yearly.) Religious, 
ethical, church school books, religious education texts; his- 
tory, hymnody, philosophy. Juvenile fiction and non-fiction; 
leisure-time activity books for adults and young people. 
Preferred length, 40-75,000. Royalties. Nolan B. Harmon, Jr. 
Invites Mss. 

Academic Press, Inc., 125 E. 23rd St., 
on science only. 

Acorn Publishing Co., Rockville, Centre, N. Y. (5-10 titles 
yearly.) Specialized publishers of aptitude and achievement 
tests. Royalties. Invites submissions. Andrew J. MacElToy. 

Addison-Wesley Press, Inc., Cambridge 42, Mass. (10) En- 
gineering and science college textbooks. W. H. Blaisdell. 
Query. 

Aero Publishers, 


New York 10. Books 


Inc., 2162 Sunset Blvd., Los Angeles 26. 


(10-20 titles yearly). Specialized publishers of aero non- 
fiction, textbooks, translations, and _ reprints. Royalties. 
Ernest J. Gentle, Pres. Does not invite Mss. 

Aladdin Books (Division of American Book Co.), 554 Madi- 
son Ave., New York 22. (20 titles yearly.) Specialized pub- 
lishers of juvenile fiction and non-fiction. Royalties. Invites 
submissions. Mrs. Lillian J. Bragdon. 

Allen, Towne and Heath, Inc., 1 Madison Ave., New York 


in music or closely related subjects. 
plays, readings; translations; reprints; 
Standard contracts and royalties. David 


19. Interested only 
Novels; non-fiction, 
juvenile non-fiction. 
Ewen. Invites Mss. 
Allyn and Bacon, 50 Beacon St., Boston. (35 titles yearly.) 
Textbooks. Royalties. Paul V. Bacon, editor-in-chief. 


American Arademy of Political and Social Science (The), 
3817 Spruce St., Philadelphia 4. Works on political and social 
science. Does not invite submissions. 

American Assn. for State & Local History, State House, 
Montpelier, Vt. (6 issues) Literature regarding techniques 
of historical societies and organizations. Christopher Critten- 
don: Invites correspondence concerning Mss. 

American Baptist Publication Society (The), 1701-3 Chest- 
nut St., Philadelphia 3. (See The Judson Press.) 

American Book Company, 88 Lexington Ave., New York. 
(50-100 titles yearly.) School and college textbooks. Royal- 


ties. W. W. Livengood. 

American Library Association, 50 E. Huron St., Chicago 11. 
(10-20 titles yearly.) Bibliographies, indexes, books on all 
aspects and types of library service. Does not invite general 
submissions. Royalties. E. O. Fontaine. 

Americana House, Publishers, 18 E. Chestnut St., Chicago 


11. (6-10 titles yearly.) Specialized publishers of Americana 
non-fiction. Royalties. Invites submissions. Ralph G. New- 
man. Sometimes outright purchase. 

America Press, 70 E. 45th St., New York, N. Y. (3 titles 
yearly.) Religious books. Royalties. Rev. John La Farge, 
Ss. Does not invite Mss. 

American Society for Metals, 7301 Euclid Ave., Cleveland 3. 
(4 to 10 titles yearly.) Textbooks and technical books on 
metals, 200 to 500 pages. Royalties; outright purchase. E. 
E. Thum; Mr. Ray T. Bayless. Query before submitting. 

American Technical Society, Drexel Ave. and 58th St., Chi- 
cago 37. (Approx. 25 titles yearly.) Technical books, all 
kinds; vocational textbooks. Royalties or outright purchase. 
J. Ralph Da!zell. 

American Tract Society, 21 W. 46th St., 
titles yearly.) Religious tracts. Author’s expense. 

Ss. 


New York 19. (12 
Invites 


Anderson, (The W. H.) Co.. 524 Main St., Cincinnati 1. (10 


titles.) Law books only. 

Antioch Press (The), Yellow Springs, Ohio. (Up to 10 titles 
yearly.) Textbooks, translations. essays, non-fiction. Ameri- 
cana. Royalties, occasionally author’s expense. Write before 
submitting Mss. Freeman Champney, Mer. 

Appleton-Century Crofts, Inc., 35 W. 32nd St., New York. 
(General publishers.) Novels, non-fiction; biography, auto- 
biokraphy, memoirs, books on psychology, sociology, textbooks, 
journalism, history, not less than 50,000. Juveniles; books for 


older boys and girls. Books dealing with the drama; travel 
— Textbooks. Reyalties. Theodore M. Purdy. Invites 
Ss. 


Inc., 112 W. 46th St., 
Specialized publishers of 
Royalties. Invites submis- 


Architectural Book Publishing Co., 
New York 10. (5 titles yearly.) 
technical books on architecture. 
sions. Louise K. McRostie. 


November, 1948 


Architectural Book Publishing Co., Inc., 112 W. 46th St., New 
York 19. (10 titles yearly.) Textbooks on architectural art, 
textiles, interior decorations. Technical works, translations, 
reference and standard works. Royalties, occasionally author's 
expense. W. M. McRostie. 

Archway Press, 41 W. 47th St., New York 19. 
only in special art and gift items. 

Arco Publishing Co., 480 Lexington Ave., New York. (30 
titles yearly.) Novels and non-fiction, adult, any length. 
Royalties and outright purchase; sometimes author’s expense. 


Interested 


Reprints. David Turner. Invites Mss. 

Arkham House, Sauk City, Wis. (8 titles yearly.) Fiction 
novels, short stories, those with a supernatural or weird 
theme, 65-100,000. Customary royalties. Cordially invites 
submissions, but now overstocked. August Derleth. 

Artists & Writers Guild, Inc., 200 5th Ave., New York 10. 


General publishers of juvenile fiction 
and non-fiction. Usually outright purchase. Invites Mss. 
Asia Press, 62 W. 45th St., New York 19. Books only about 
Asian subjects or by Asian writers. Submission of such man- 
uscripts invited. (For the present, these books will be pub- 
lished by the John Day Co., under double imprint.) 
Association Press, 347 Madison Ave., New York 17. (25-30 
titles yearly.) Non-fiction, on religious subjects, sociology, 
social problems, recreation, physical topics, group work, educa- 


(40 to 50 titles yearly.) 


tion, guidance, inspirational. Occasionally author's expense. 
Royalties. L. K. Hall. 

Atlantic Monthly Press, 8 Arlington St., Boston. (45 titles 
yearly.) (Publishes with Little Brown.) Fiction; non-fiction; 
— juvenile. Royalties. Dudley H. Cloud, Dir. Solicits 

Ss. 

Audel & Co., 49 W. 23rd St., New York 10. Technical 


books on mechanics. Invites Mss. 


Augsburg Publishing House, 425 S. 4th St., Minneapolis 15, 


Minn. (15-20 titles yearly.) Lutheran religious books. Con- 
siders Mss. but requires considerable time for decisions. ,Out- 
right payment, occasionally royalties or author’s expense. Ran- 


dolph E. Haugan, Mer. 

Augustana Book Concern, Rock Island, III. 
Outright purchase. Dr. Daniel Nystrom. Invites Mss. 

Augustin (J. J.) Inc., Publisher, 125 E. 23rd St., New York 
10. (10 titles yearly.) American Indian, art, science, history, 
photography, non-fiction. 

Aurand Press, 900 N. 3rd St., Harrisburg, Pa. (2 to 
titles yearly.) Pennsylvania history. (About 6 titles pl 
Royalties, outright purchase. A. Monroe Aurand, Jr. 


Religious books. 


Avon Book Co., 119 W. 57th St., New York 16. (50 titles 
yearly.) Preferred length, 256 pages. Novels, plays, readings, 
poetry, reprints. Royalties. Mr. Jo. Meyers. 


1590 El Camino Real, San Carlos, Calif. (1 
Aviation textbooks; aeronautical techni- 
Leslie Thorpe, Ed. 


Aviation Press, 
or 2 titles yearly.) 
cal books. Royalties. Lt. 


Baker (Walter H.) Company, Inc., 178 Tremont St., Boston 
11. Plays, platform readings, material for entertainment. 
Special day programs for schools. Royalties or outright pur- 
chase. Theodore Johnson. 

Bancroft-Whitney Co., 200 McAllister St., San Francisco 1. 
(100 titles yearly.) Law books. Royalties, outright purchase, 
sometimes author’s expense. 

Bankers Publishing Co., 475 Main St., Cambridge, Mass. (4 
tiltes yearly.) Banking and finance books. Keith F. Warren. 

Banks-Baldwin Law Publishing Co., 1904 Ansel Road, Cleve- 
land, Ohio. (15 to 50 titles yearly.) Law texts, state statutes, 
digests, etc. Outright purchase. Wm. L. Baldwin. 

Banks Upshaw & Co., 707 Browder St., Dallas 1, Texas. (20 
titles yearly.) Textbooks and juvenile non-fiction, games, novel- 
ties. Royalties. Invites Mss. W. A. Stigler. 

Bantam Books, 1107 Broadway, New York 10. (About 96 
titles yearly.) Reprints. Royalties by contract with original 
publishers. Walter Pitkin, Jr. 

Barnes (A. S.) and Co., 67 W. 44th St., New York 18. (45 
titles yearly.) Textbooks on physical education, health; works 
on leisure, sports, hunting and fishing; folk dancing, games. 
Royalties. Invites Mss. 

Barnes & Noble, Inc., 
textbooks, technical works. Royalties. A. W. Littlefield. 

Barrows (M.) & Co., Inc., 114 E. 32nd St., New York 16. 
(15 titles yearly.) Homemaking, gardening, cooking, decorat- 
ing. Village Press division also includes New England titles, 
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Helen Van Pelt Wilson. 


Bartholomew House, Inc., 205 E. 42nd St., New York 17. 
(Varying number of titles yearly.) General publishers of 
non-fiction, 60-80,000; reprints. Invites submissions. Royal- 
ties. Douglas L. Lockhart. 


Beacon Press (The), 25 Beacon St., Boston. (25 titles 
yearly.) Non-fiction only: philosophy, world affairs, liberal 
religious books; emphasis on highest scholarship. Royalties 
or outright purchase; rarely author’s expense. Invites Mss. 
Query first. Melvin Arnold. 

Beckley-Cardy Co., 1632 Indiana Ave., Chicago 16. (12 
titles yearly.) Publishers of school textbooks, supplementary 
reading for grades 1-8. Primary word length, 1000-10,000; in- 
termediate, 10-20,000. Royalties; some outright purchase. Sybil 
Anderson. 

Beechhurst Press, Inc., The, 296 Broadway, New York. 
Better-grade fiction and non-fiction; juveniles; practical books. 
Royalty or outright purchase. Thomas Yoseloff. Invites Mss. 

Behrman House, Inc., 1261 Broadway at 3lst St., New York 
1. (About 6 titles yearly.) Novels, non-fiction; textbooks; 
poetry; juvenile fiction and non-fiction; all of Jewish interest. 


Bender (Matthew) & Co., Inc., 109 State St., Albany, N. Y. 


incl. history. Royalties. 


149 Broadway, New York. (About 100 titles yearly.) Single 
volume and encyclopedic law texts for all states, annotated 
statutes, form books, reports, 500 to 10,000 pages. Royalties 


and outright purchase. Invites Mss. Matthew Bender, III. 
Benziger Brothers, Inc., 12-14 W. 3rd St., New York. (40 


titles yearly.) Books for Catholics, any subject. Royalties, 
outright purchase, or author’s expense. 
Biblion Publishers, 4828 N. Kenmore Ave., Chicago 40. (2 to 


4 titles yearly.) Religious books only. Royalties. Paul C. 


Hoffman. Invites Mss. 
Binfords and Mort, Graphic Arts Bldg., Portland, Ore. (12- 


15 titles yearly.) Material pertaining to the Northwest. 
Novels, non-fiction, textbooks, plays, poetry, reprints, juve- 
nile fiction and non-fiction, 60-80,000 words. Royalties, 


author’s expense. Peter Binford. 


Blakiston Co. (The), 1012 Walnut St., Philadelphia 5. (35 
titles yearly.) Medical and Scientific Division—Science, agri- 
culture, bacteriology, botany, biology, chemistry, geology, 
physics, medicine, pharmacy, dentistry, economics. Textbooks, 
reference books. Royalties. James B. Lackey. Invites Mss. 


Bloch Publishing Co., 31 W. 3ist St., New York 1. (18 
titles in 1946.) Jewish literature. Judaica and Hebraica, 
Bibles, prayer books, fiction, juveniles, educational books, 
anthologies, plays, readings, games, poetry. Royalty, outright 
purchase, or author’s expense. Invites Mss. Anna Fisch. 

Blue Ribbon Books, 14 W. 49th St., New York. (Division of 
— City Pub. Co., Inc.) Reprint editions of novels, non- 
iction. 


Bobbs-Merrill Co., Inc. (The), 724 N. Meridian St., Indian- 
apolis. (75 titles yearly.) Novels, 60,000 words up, all types. 
Juvenile fiction and non-fiction, 20,000 words up. Adult non- 
fiction—biography, history, and other subjects of general in- 
terest. 60,000 words up. Textbooks for schools and grades. 
Law books. Royalties. General publications. Mrs. Rose- 
mary B. York; juveniles, Miss Patricia Jones; textbooks, 
Lowe Berger; law books, R. L. Moorhead. Invites Mss. 

Bond (P. 8S.) Pub. Co., 2205 California St., N.W., Washing- 
ton 8, D. Military textbooks. Royalties; outright pur- 
chase. Col. P. S. Bond. Invites Mss. 

Boni and Gaer, 133 W. 44th St., New York. Novels; non- 
fiction; translations; politica: books. 80,000-120,000. Royal- 
ties. Joseph Gaer. 

Bowker, (R. R.) Co., 62 W. 45th St., New York 10. (4-5 


titles yearly.) Booktrade and library texts. Royalties. Fred- 
eric G. Melcher. 

Branford, Charles T., 6 Beacon St., Boston 8. (10 titles 
yearly.) Non-fiction; especially arts and crafts. Royalties. 
Invites Mss. 

Broadman Press, Sunday School Board, Southern Baptist 
Convention, 127 9th Ave., N., Nashville, Tenn. (30 titles 
yearly.) Religious fiction, non-fiction, adult and juvenile; 
religious textbooks; biography and autobiography. Royalties 


10%. John L. Hill. Invites Mss. 

Brookings Institution, The, Washington; D. C. (8-14 titles 
yearly.) Economic books by staff members. No Mss. wanted. 
H. G. Moulton. 

Bruce Publishing Co., 540 N. Milwaukee St., Milwaukee 1, 
Wis. (45 titles yearly.) 4 or 5 literary novels; textbooks for 
elementary and secondary schools, and colleges; technical and 
mechanical books; Catholic religious books; juvenile fiction 
and non-fiction. Royalties. Wm. C. Bruce, 

Bugbee (The Willis N.) Co., Syracuse, N. Y. (About 20 
titles yearly.) Entertainment material, plays, recitations, spe- 
cial day material; especially full evening plays and novelty 
stunts. Outright purchase. Grace M. Bugbee. Invites Mss. 

Burgess Publishing Co., 426 S. 6th St.,.Minneapolis. (75 
titles yearly.) Mimeoprint and photo offset publishers. Text- 
books and technical books. Royalties, occasionally author's 
expense. Charles S. Hutchinson. 


Cadillac Publishing Co., Inc., 220 5th Ave., New York 1. 
Currently interested in non-fiction books of the self-help and 
how-to types which have a general appeal. Dorothy Sara, Ed. 
Please query before submitting. 


Callaghan & Co., 401 E. Ohio St., Chicago 11. (75 to 100 
titles yearly.) Law textbooks, reprints, and_ translations. 
Royalties, outright purchase, sometimes author’s expense. 


Invites Mss. 


Cambridge University Press, 60 5th Ave., New York 11. 
(100 titles yearly.) Non-fiction; technical and religious books; 
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plays, readings, poetry, translations. Plan of remuneration 
not given. F. Ronald Mansbridge. 

Capitol Publishing Co., 139 5th Ave., New York 10. (10 
titles yearly). Juvenile fiction and non-fiction. Royalties 
and outright purchase. M. Plowitz. 

Caxton House, 9 Rockefeller Plaza, New York 20. (8 titles 


yearly). Non-fiction; self-help books to 300,000; 35-50,000 
words; reprints. Outright purchase. Arthur Zeiger. Invites 
Mss. 

Caxton Printers, Ltd., (The), “Caldwell, Idaho. (26 pre- 
war.) Non-fiction; juvenile fiction and non-fiction. Royalties. 
J. H. Gipson. Invites Mss. (Will not catch up on pub. till 
late 1951.) 


Chanticleer Press, Inc., 41 E. 50th St., New York 22. (25 
titles yearly.) General publishers of non-fiction and juve- 
niles. Royalties. Invites Mss. Milton Rugoff. 

Chemical Publishing Co., Inc., 26 Court St., Brooklyn, N. Y. 
(Unlimited titles yearly.) Chemical, technical and scientific 
books. Royalties. 

Childrens Press, Inc. Throop and Monroe Sts., Chicago 7. 
Juvenile books original in concept, significant in content, and 
outstanding in color and design. Margaret Friskey, Ed. 


Christian Science Monitor, 1 Norway St., Boston 15, Mass. — 


Non-fiction; poetry; games, novelties; juvenile fiction and 
non-fiction . Outright purchase. Erwin D. Canham, Ed. 

Chronica Botanica Co., Box 151, Waltham, Mass. (Approx. 
10 titles.) Specializes in Botany and Horticulture, History of 
Science, etc. Monographs and technical books. 120,000 words. 
Royalties. Invites Mss. Dr. F. Verdoorn. 

Clark Boardman Co., Ltd., 11 Park Place, New York 7. (3 
titles yearly.) Publishers of law books. Royalties. Invites 
Mss. E. S. Morse. 

Clymer Motors, 2125 West Pico, Los Angeles 16. (10 titles 
yearly.) Books on automobiles (early ones and racing); also 
motorcycles. Royalties or outright purchase. Invites Mss. 
on motors only. Floyd Clymer. 

Coleman Ross Co., Inc., 25 W. 45th St., New York 19. (5 
titles yearly.) Specialized publishers of music textbooks and 
technical books. Royalties. Herbert Coleman. Invites Mss. 

College Entrance Book Co., 104 5th Ave., N. Y. (5-10 titles 
yearly.) Textbooks. Royalties. Invites Mss. in its specialized 
field. Joseph O. Lawrence. 

Columbia University Press, 2960 Broadway, New York 27. 
(80 titles yearly.) Non-ficiton, adult; biography, history, 
philosophy, philology, science, popular science, politics, sociolo- 
gy, education, religion; textbooks, translations. Royalties, or 
author’s expense. Charles G. Proffitt. 

Colonial House, 1409 E. Chelten Ave., Philadelphia 38. (5 
titles yearly.) Juveniles featuring ‘‘our foreign neighbors,’’ 
fiction and non-fiction, 20,000-100,000 words. Royalties. In- 
vites Mss. 


Comstock Publishing Co., Inc., Cornell Heights, Ithaca, 
N. Y. (6-12 titles yearly.) Educational works on biological 
science; textbooks; non-fiction. Royalties, seldom author's 
expense. Invites Mss. 


3558 S. Jefferson Ave., St. 
Religious and devotional 
Royalties. O. A. Dorn. 


Concordia Publishing House, 
Louis 18, Mo. (40 titles yearly.) 
non-fiction books. Religious novels. 
Does not solicit Mss. 

Conjure House Division of Business News Publishing Co., 
450 W. Fort St., Detroit 26, Mich. (10 titles yearly.) General 
publishers, novels, non-fiction, and technical books on refrig- 
eration, air conditioning. Royalties. G. F. Taubenack. In- 
vites Mss. 

Cook, Ezra A., Publisher, P. O. Box 796, Chicago 90, Ill. 
(10 titles yearly.) Books on fraterna! subjects and particularly 
Freemasonry. Oytright purchase. Invites Mss. on Free- 
masonry. 

Cornell Maritime Press, 241 W. 23rd St., New York ll. (5- 
10 titles yearly.) Specialized publishers in the broad field of 
marine non-fiction. Technical books and translations. Felix 
M. Cornell. 

Cornell University Press, 124 Roberts Place, Ithaca, N. Y. 
(15-25 titles yearly.) Non-fiction, textbooks, technical books, 


translations. Royalties; occasionally author’s expense. In- 
vites Mss. 

Coward-McCann, Inc., 2 W. 45th St., New York 19. (40-50 
titles yearly.) Novels, non-fiction, juveniles. Royalties. Cecil 
Goldbeck, Ed.; Rose Dobbs, Juvenile Ed. Invites Mss. 

Creative Age Press, 11 E. 44th St., New York 17. (15-20 
titles yearly.) Novels; non-fiction. Royalty basis. H. D. 


Vursell. Invites Mss. 

Crestwood Publishing Co., 1790 Broadway, New York 19. 
Western reprints only. Outright purchase from book pub- 
lishers. Samuel Bierman. 

Crime Club, 14 W. 49th St., New York 20. (Affiliated with 
Doubleday Co. (48 titles yearly.) Mystery novels, 60,000- 
80,000. Royalties. I. S. Taylor. Invites Mss. 

Crowell (Thomas Y.) Co., 432 4th Ave., New York 16. (App. 
40 titles yearly.) Novels; non-fiction; references; college text- 
books; juvenile fiction and non-fiction, 50-90,000 words. 
Royalties. Submission of manuscripts invited. William Poole. 

Crown Publishers, 419 4th Ave., New York 16. General fic- 
tion and non-fiction. Royalties. Herbert Michelman, Hiram 
Haydn. Invites Mss. 

Culinary Arts Institute, 155 N. Michigan Ave., Chicago 1. 
Publishers of cookbooks. Interested only in work of Home 
Economists graduates. Payment in accordance with type and 
length of Ms. Ruth Berolzheimer. 


Cupples & Leon Co., 460 4th Ave.. New York. (16-20 titles 
yearly.) Juvenile fiction and non-fiction; young children, 
1-30,000; teen age, 47-60,000 words. Royalties or outright 
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purchase. W. T. Leon. Invites Mss. 

Curl (Samuel), Inc., 123 E. 18th St., New York 3. (48 titles 
yearly.) Novels. Royalties. May Cameron. 

Current Books, Inc., 23 W. 47th St., New York 19. (Approx. 


20 titles yearly.) General publishers of novels and non- 
fiction, 60,000 words and up. Royalties. Invites Mss. A. A. 
Wyn, Pub. Bernard B. Perry, Gen. Mer. 


Dahl Publishing Co., Stamford, Conn. (10-12 titles yearly). 
Technical books covering hotel and restaurant administration. 
Royalties, 10% of sale price. Query before submitting. Crete 
Dahl, Pres. 

Davis (F. A.) Co., 1914-16 Cherry St., Philadelphia. (10 
titles yearly.) Medical and nursing technical books. Royal- 
ties. Wendell H. Grenman. Invites Mss. 

Day (The John) Co., 62 W. 45th St., New York 19. 
titles yearly.) General publishers. Royalty basis. 
Mss. 

Daye (Stephen) Press, 105 E. 24th St., New York 10. 
15 titles yearly.) Non-fiction, textbooks. Royalties. 
Selden. Invites Mss. 

De La Mare, (A. T.) Co., Inc., 448 W. 37th St., New York 
18. Garden books. Royalties. A. T. De La Mare, Jr. Does 
not invite Mss. 

Denlinger’s, 7344 Georgia Ave., Washington 12, D. C. (10 
titles yearly.) Specialized publishers of dog, cat, pet books, 
novelties about dogs. Royalties, outright purchase. Invites 
Mss. Milo G. Denlinger. 

Dennison, (T. 8S.) & Co., 635 E. 22nd St., 
titles yearly.) Plays and entertainment material. 
purchase. L. M. Brings. Invites submissions. 

D d and Stapleton, 7 S St., Buffalo 3, N. Y. 
(10 titles yearly.) General publishers of Catholic novels, 
non-fiction, religious books, 60,000. Invites Mss. Royalties. 
C. A. Brady. 

Devin-Adair Co. (The), 23 E. 26th St., 
titles yearly.) All kinls of non-fiction. 
Garrity. Invites submission of Mss. 
ting. 

Dial Press, Inc., 461 4th Ave., New York 16. (40 titles 
yearly.) Serious novels, all types (50,000 to 100,000.) Non- 
fiction, adult; biography, history, philosophy, science, fine 
arts, anthologies. No light fiction. Royalties. George Joel. 
Invites Mss. Readings within 2 weeks. 

Didier Publishers, 660 Madison Ave., New York 21. 


(35-40 
Invites 


(About 
Ruth 


Minneapolis. (50 
Outright 


New York 10. (10-15 
Royalties. Devin A. 
Query before submit- 


(40 to 


50 titles yearly.) Novels; non-fiction; religious books; trans- 
lations; games, novelties; juvenile fiction and non-fiction. 
Royalties. 


Diesel Publications, Inc., 192 Lexington Ave., New York 
16. Articles on diesel engine installations and related sub- 
jects. Outright purchase. Invites Mss. Brian P. Emerson; 
Leonard Arnow, Assoc. 


Dietz Press, Inc., 112 E. Cary St., Richmond 19, Va. (40-50 
titles yearly.) Novels, non-fiction, gift books, juveniles, tech- 
nical, poetry, historical and research, University publications. 
Royalties, outright purchase, or assistance to author, depend- 
ing on market prospects of material. Poetry published only at 
author’s expense. Usual royalty contract on fiction and pop- 
ular biography. Send Mss. August Dietz, Jr., Pres. 


Dodd, Mead & Co., 432 4th Ave., New York 16. (125 titles 
yearly.) Novels 70,000 words up. Juveniles, ages 10 to 15. 
Non-fiction, adult and juveniles; travel, boigraphy, nature, 
essays, arts and crafts. Poetry; translations. Royalties. F. 
C. Dodd. Invites Mss. 


Dodge Publishing Co., 200 E. 37th St., 
Calendars and gift books. 


Domesday Press, 1 Madison Ave., New York. (60 titles year- 
ly.) Juvenile fiction and non-fiction, preferred length 5000 
words. Royalties or outright purchase. No longer a market. 
Geo. Hornsby. 


Donohue (M. A.) & Co., 711 S. Dearborn St., Chicago 5. 
Juvenile fiction and non-fiction. Reprints. Gift books. Reli- 
gious books. Does not solicit Mss. Outright purchase. Mar- 
cus A. Donohue. 


Dorrance & Co., Drexel Bldg., Philadelphia. (45-50 titles 
yearly.) Particularly interested in verse; also publishes novels, 
non-fiction, technical books, religious books, juvenile fiction, 
and love fiction . Royalties. W. H. Dorrance 


Doubleday & Co., 14 W. 49th St., New York 20. (200-250 
titles yearly.) Novels; non-fiction, 90,000; poetry, reprints, 
juvenile fiction and non-fiction. Royalties. Invites Mss. 


Dover Publications, Inc., 1780 Broadway, New York 19. (15 
titles yearly.) Non-fiction, scientific books. Mainly royalties. 
Hayward Cirker. Query before submitting Mss. 


Dorset House, Inc., 33 W. 42nd St., New York 18. (12 titles 
yearly.) Non-fiction; textbooks; popular psychology and in- 
spirational books; particularly interested in vocational self-help 
how-to-do books. Royalties; outright purchase, occasionally 
author’s expense. N. L. Roberts. Mss. invited. 


Drake (Frederick J.) & Co., 117 Green Bay Rd., Wilmette, 
Ill. Commercial art, mechanical, technical books; practical 
ed ad — study and vocational training. Royalties. 

rake 


Dramatic Publishing Co. (The), 1706 S. Prairie Ave., Chica- 
go 16. (50-60 titles yearly.) Plays, especially 3-act plays 
suitable for high school, with one set, balanced cast or all 
women; one-act plays, especially contest plays; plays for 
young children, junior high; patriotic and religious plays; 
holiday plays; readings; general entertainment material. Out- 
right purchase, or on royalty basis. Reports in 2-3 weeks. 


The Dryden Press, Inc., 386 4th Ave., New York 16. Spe- 


New York 16. Art 


cialized publishers of textbooks, non- -fiction, and mathemati- 
November, 1948 


cal books. Royalties. #tanley Burnshaw. 


Duell, Sloan & Pearce, Inc., 270 Madison Ave., New York. 
(50-70 titles yearly.) Novels, non-fiction. Royalties. 

Duke University Press, Ccllege Station, Box 6697, Durham, 
N. C. (8-15 titles yearly.) Scholarly works. A. G. Brice, 
Ed. and Assoc. Dir. Royalties or author’s expense. 

Durrell, Oliver, Inc., 527 Lexington Ave., New York 17. (10 
titles yearly.) General publishers of non-fiction. Royalties. 
Oliver N. Durrell. Invites Mss. 

Duschnes Crawford, Inc., 66 E. 56th St., New York 22. 
Bibliographies and fine books. John M. Crawford, Jr. 

Dutton (E. P.) & Co., Inc., 300 4th Ave., New York. (125 
titles yearly.) Novels of permanent literary value; mystery 
and detective fiction. Non-fiction; religion, travel, fine arts, 
biography, memoirs, belles lettres, history, science, psychology, 
psychics. child culture. Poetry. Textbooks and_ technical 
works if of general interest, translations, reference works. 
Juvenile fiction and non-fiction; fairy tales. Royalties. Nich- 
olas Wreden, Mss. Ed.; Marguerite Vance, Juv. Ed. 


Eerdman (William B.) Publishing Co., 255 Jefferson Ave., 
S. E., Grand Rapids, Mich. (60 to 80 titles yearly.) Religious 
works—non-fiction, novels, juvenile fiction, 15,000-100,000. 
Royalties, 10%, outright purchase, sometimes author's ex- 
pense. Query before submission. 

Eldridge Entertainment House, Franklin, O. (15 titles year- 
ly.) Amateur entertainment; 1 and 3-act plays for children 


and adults; operettas, plays and entertainments for schools 
and churches. Outright purchase. H. C. Eldridge. Invites 
Mss. 

Eleska Studios, 190 Lexington Ave., New York. (10 titles 
yearly.) Juvenile fiction. Eleanor Eleska. Does not invite 
Mss. 


Encyclopaedia Britannica, Inc., 20 N. Wacker Dr., Chicago 
6. Practically no market. Walter Gust. 

Essential Books, 270 Madison Ave., New York 16. Non- 
fiction. Royalties. Courtland D. Barnes, Jr. Invites Mss. 


Fairchild Publications, Inc., 7 E. 12th St., New York 3. 
(12 or more titles yearly.) Non-fiction and technical books 
covering textiles, fashions, home furnishings, 60,000-100,000. 
Ruyalties. Henry Zwirner. 

Falmouth Publishing House, 4 Milk St., P. O. Box 168, Port- 
land, Me. (10 titles yearly.) Non-fiction, both adult and 
juvenile; poetry. Royalty, or a cooperative basis. Invites 
Mss. especially of New England interest. Leon Tebbetts. 

Farrar, Straus & Co., 53 E. 34th St., New York 16. Novels; 
non-fiction, poetry; translations, 60,000-75,000. Royalties. 
John Farrar. Invites Mss. 


Fell (Frederick), Inc., 386 4th Ave., New York 16. (12-15 
titles yearly.) Novels; non-fiction; juvenile fiction. (70,000 
words up.) Royalties. (Query first.) Frederick V. Fell. 


Invites Mss. 

Fideler Co., The, 40 Ionia Ave., N. W. Grand Rapids 2. 
Mich. (12 titles yearly.) Textbooks; juvenile fiction and 
non-fiction. Outright purchase. Does not invite submissions. 
L. G. Beattie. 

Field Enterprises, Inc., (World Book Encyclopedia, Child- 
craft). Specialized publishers of subscription books only. 
Does not invite Mss. J. Morris Jones. 

Fine Editions Press, The, 227 E. 45th St., New York. (20 
titles yearly.) General publishers specializing in poetry. Usual 
volume. 64-48 pp. Gustav Davidson, Dir. 

Fisher (Peter Thomas), 507 5th Ave., New York 17. Ger- 
man books. Royalties. Invites Mss. 


Fleming Book Co., 728 Madison Ave., 
magic. Walter Fleming. 

Follett Publishing Co., 1255 S. Wabash Ave., Chicago. (20 
titles yearly.) Textbooks; elementary, high school, college. 
Royalties and outright purchase. Linton J. Keith. Invites 
Mss. 

Forbes (B. C.) & Sons Pub. Co., Inc., 120 5th Ave., New 
York 11. (6 to 12 titles yearly.) Specializes in business and 
financial non-fiction, textbooks, and technical books on invest- 
ing. Royalties. M. S. Forbes. Invites Mss. 

Foreign Policy Association, 22 E. 38th St., 
Reports and pamphlets on international relations. 
purchase. Does not invite Mss. 

Fordham University Press, 441 E. Fordham Rd., New York 
58. Non-fiction; textbooks; science books; some religious. 
Royatlies; author's expense for some special works. Inquire 
regarding submissions. Edwin A. Quain, S. J., Dir. 

Foster & Stewart Pub. Corp., 210 Ellicott St., Buffalo 3, 
N. Y. Non-fiction; educational, adventure, juvenile. Query 
first. Royalties. Henry C. F. Stewart. 


Fox, Maurice W., 2832 E. Grand Blvd., Detroit 11, Mich. 
Publishes only ‘‘Parliamentary Usage’’ by Emma A. Fox; does 
not expect to publish any other J 

French (Samuel) Inc., 25 W. 45th St., 
for Broadway, amateurs, Little Theatres, etc. 
outright purchase. 

Friendship Press, 156 5th Ave., New York 10. (10 to 15 
titles yearly.) Books on world friendship. Religious books. 
Juvenile fiction, ages 6 to 12, non-fiction; no fairy tales. 
Outright purchase. Does not buy unsolicited Mss. 


York, Pa. Books on 


New York 16. 
Outright 


New York 19. Plays 
Royalties or 


Froben Press, Inc., 1776 Broadway, New York 19. Medical 
books only. Ellen H. Ringer. | 
Funk & Wagnalls Co., 354 4th Ave., New York 10. Non- 


sociology, 


reference books, bicgraphy, travel, 
Invites 


. Frank Egner. 
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Non- 


New York. 
Invites submissions. 


Funk (Wilfred), Inc., 277 E. 45th St., 
fiction. Royalties or outright purchase. 
Douglas Lurton. 


Gabriel (Samuel) Sons & Co., 200 5th Ave., New York 10. 
(50 titles yearly.) Juveniles, 3 to 8 years, up to 5,000 words; 
cutouts, novelties, games and kindergarten pastimes, ideas. 
Outright purchase; occasionally royalties. Miss H. Issacs. 

Garden City Publishing Co., Garden City, New York. (Af- 
filiated with Doubleday & Co.) Reprint fiction and non- 
fiction, juveniles. Few manuscripts purchased. Royalties. 
Van H. Cartmell. 

Garrett & Massie, Inc., 1406 E. Franklin St., 
Va. Not publishing at present. 


Gillum Book Co., 400-408 Woodland Ave., 


Richmond, 


Kansas City 6, 


Mo. Home economics technical books; also plays and readings 
suitable for home economics groups. Outright purchase. Lulu 
W. Gillum. Invites Mss. 

Gilmary Society, 317 E. Fordham Rd., New York 58. Spe- 
cialized publishers of Catholic religious books. 

Ginn and Company, Statler Office Bldg., Boston. (150 titles 
yearly.) Exclusively textbooks for schools and colleges. Roy- 
alties. J. B. Palmer. 


Glade House, 303 Alcazar Ave., Coral Gables 34, Fla. (4 
titles yearly.) General publishers of fiction, non-fiction, text- 
books, all kinds of technical books, poetry, translations, juve- 
nile fiction and non-fiction. Preferred length, not over 50,- 
000 words. Advance and royalties; seldom outright purchase. 
Invites Mss. C. H. Corrigan. 


Globe Book Co., Inc., 175 5th Aue., New York. (10 titles 


yearly.) Non-fiction, textbooks; history, law, English, foreign 
language, science, mathematics, commerce. Specializes in 
texts and drill devices for elementary, high school, and col- 
lege use.- Royalties. S. M. Polter. 


Gold Label Books, Inc., 257 4th Ave., New York 10. Novels; 
non-fiction; reprints; juvenile fiction and non-fiction. Roy- 
alties; outright purchase. Requires permission for submission. 

Gramercy Publishing Co., 419 4th Ave., New York 16. (24 
titles.) Light fiction, 60,000 to 65,000 words; love stories. 
$150 pre-publication advance, plus royalties over 2500 copies. 
Alice Sachs. Invites Mss. 

Grayson Publishing Corp., 381 4th Ave., New York 16. 
(About 10 titles yearly.) General publishers. Novels; text- 
books; non-fiction; reprints. Royalties or outright purchase. 
Invites Mss. Mr. Schwartz. 

Greenberg: Publisher, 201 E. 57th St., New York. (30 titles 
yearly.) Novels; non-fiction; a few reprints; juvenile non- 
fiction; games and novelties. Royalties. E. W. McDowell. 
Invites Mss. 

Gregg Publishing Co., 270 Madison Ave., New York 16. 
(40 titles yearly.) Commercial education textbooks and arti- 
cles. Royalties, outright purchase. C. I. Blanchard. 

Gregg Publishing Co., (The), 270 Madison Ave., New York 
16. Specialized business texts. 10°, royalties. Invites Mss. 
Clyde Blanchard. 


Gresham Press, (The), 11 Broadway, New York 4. Gen- 
eral publishers of novels. Royalties. Invites Mss. V. Ivanovic. 

Greystone Press, 100 6th Ave., New York 13. (8 titles 
yearly.) Specialized publishers of books of practical utility 
and popular reference works, 300 pp. or more. Royalties; 
outright purchase. Invites Mss. Frederick Drimmer. 

Grosset & Dunlap, 1107 Broadway, New’ York 10. Publish- 


ers of reprint editions, juvenile fiction and non-fiction, brief 
picture books, novel-length sports fiction and mysteries for 
boys and girls. Bernard Bernard Geis, Ed. Dir.; Ann Hagan, 
Juvenile Ed. Royalties. Invites Mss. 


Hafner Publishing Co., Inc., 31 E. 10th St., New York 3. 
(10 titles yearly.) Non-fiction; textbooks; technical books; 
translations; reprints. Royalties and outright purchase. Oc- 


casionally requires authors to defray cost of publication. 
Does not invite Mss. 

Haldeman-Julius Publications, Girard, Kans. (450 titles 
yearly.) Publishers of Little Blue Books and larger books— 
novels; non-fiction; popularized science; occasionally transla- 
tions. Outright purchase. Mss. purchased only by arrange- 
ment. 


Hale (E. M.) and Co., Eau Claire, Wis. (60 titles yearly.) 


Textbooks in elementary school field; juvenile reprints. Roy- 
alties. Does not invite Mss. E. M. Hale, Pres. 
Harcourt Brace & Co., 383 Madison Ave., New York. (100 


Non-fiction; biography, history, gen- 
Textbooks, college and high 
Trade, Robert Giroux; Text, 
McElderry. 


titles yearly.) Novels. 
eral literature. Children’s books. 
school. Royalties. Invites Mss. 
James Reil; Juvenile, Margaret 


Harper & Brother, 40 E. 33d St., New York 16. (200 titles 
yearly.) Novels. Non-fiction, adult and juvenile; science, 
religion, travel, biography, popular history, etc. Textbooks; 


medical, business, industrial monographs. Juveniles, all ages; 
fairy tales. John Fischer, editorial director. Juvenile editor, 
Miss Ursula Nordstrom; business, Ordway Tead; college text- 


books. E. J. Tyler; high-school textbooks, Nathan Neal; 


religious, Eugene Exman; medical, Paul B. Hoeber. Royal- 
ties. 

Hart Publishing Co., 43 W. 57th St., New York 10. (10 titles 
yearly.) Juvenile non-fiction. Outright purchase. Caroline 
Horowitz. Query before submission. 

Hartsdale House, 220 W. 42nd St., New York 18. Reprints. 


Reissues of standard classicg, Royalties. Outright purchase. 
J. M. Baruch. 

Harvard University Press, 44 Francis Ave., Cambridge 38. 
Mass. (90 titles yearly.) Scholarly books, non-fiction in all 


fields. Royalties. 
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Hastings House, 41 E. 50th St., New York 22. (30 titles 


yearly.) Non-fiction. Royalties. Invites submission of manu- 
scripts. Walter Frese. 
Heath (D. C.) & Co., 285 Columbus Ave., Boston 16. (80 


Textbooks, technical works for schools, colleges. 


titles yearly.) 
Invites Mss. 


Royalties. Jose Padin. 

Hebrew Publishing Co., 77 Delancey St., New York. 
books and religious books. Royalties. Invites Mss. 

Henley (Norman W.) Publishing Co., 254 W. 54th St., New 
York 19. Technical books only. 

Herald Publishing House, 103 S. Osage, Independence, Mo. 
(Affiliated with Reorganized Church of Jesus Christ of Latter 
Day Saints.) Publishes own religious works by arrangement 
with own writers. No opportunities at this time for free- 
lance material. 

Herder (B.) Book Co.. 15 and 17 S. Boradway, St. Louis 2, 
Mo. (12 titles yearly.) Catholic non-fiction; biography, history, 
science, education, religion. Textbooks. Royalties. 

Heuer (The) Publishing Co., Drawer 551, Cedar Rapids, Ia. 
(40-50 titles yearly.) (‘‘All the good titles we can get each 
year.’’) 1- and 3-act plays. Outright purchase. Invites sub- 
missions. Edward I. Heuer. 

Hillhouse Press, 432 Temple St., New Haven 11, Conn. Books 
on science, medicine, only. Mark Keller. 

Hinds, Hayden, & Eldredge, Inc., 105 5th Ave., 
3. (10-15 titles yearly.) Publishers of school books. 
ties. Invites Mss. Dr. Samuel Smith. 

Holiday House, 513 Ave. of the Americas, New York. (8-15 
titles yearly.) Juvenile fiction, non-fiction; translations; re- 
prints. Royalties. Vernon A. Ives. 

Holme Press, Inc., 381 4th Ave., New York. General pub- 
lishers of novels and non-fiction. Art and craft books. Bryan 
Holme. 

Holt (Henry) & Company, Inc.. 257 4th Ave., New York 10. 
Novels, all types. Juvenile fiction and non-fiction. Poetry. 
High-school and college textbooks; translations. Royalties. 
Joseph A. Brandt, president; Gilbert Loveland, high school 
Dept.; R. H. MacMurphey, College Dept.; Glenn Gosling, trade 
Dept. 

Houghton Mifflin Co., 2 Park St., Boston. (200 titles year- 
ly.) Novels and non-fiction, all types. Textbooks, technical 
works, classical collections, reference works. Juvenile fiction 
and non-fiction, ages 3 to 16. Paul Brooks. 


Text- 


New York 
Royal- 


Howell, Soskin Publishers, Inc., 17 E. 45th St., New York. 
(40 titles yearly.) Novels and non-fiction, both adult and 
juveniles. Preferred length limit, 100,000. Royalties. Invites 
Mss. William Soskin. 

Humphries (Bruce), Inc., 30 Winchester St., Boston. Novels, 
non-fiction textbooks, poetry, plays, games, reprints, religious 
books, juvenile fiction and non-fiction, etc. Royalties, out- 


right purchase, author’s expense. Edmund R. Brown. 


1115 17th St., N. W., Washington, D. C 
Original articles. Translations, reprints 
Royalties. Invites Mss. Col. 


Infantry Journal, 
(6-12 titles yearly.) 
of works on military subjects. 
Joseph I. Greene, Ed. 

Institute of Pacific Relations, 1 FE. 54th St., New York 22. 
(8-12 titles yearly.) Specialized publishers of non-fiction 
books on Pacific and Far Eastern affairs. Invites Mss., par- 
ticularly for journals, Pacific Affairs and Far Eastern Survey. 
Royalties; sometimes author payment. W. L. Holland. 


International Publishers, 381 4th Ave., New York 16. (30 


titles yearly.) Novels. Non-fiction, adult; history, philosophy, 
politics, sociology, education, economics; specializes in books 
from Marxian viewpoint. Translations. Royalties. 


Scranton, Pa. (25 to 30 titles 
college and high school. 
Royalties. 


International Textbook Co., 
yearly.) Trade, technical, business, 
Each department has its own editor. 

Interscience Publishers, Inc., 215 4th Ave., New York 3. 
(25 titles yearly.) Specialized publishers of technical books 
on chemistry, biochemistry, physics, mathematics, reference 
monographs, advanced texts. Does not invite Mss. Royalties. 

Iowa State College Press, Ames, Ia. (15 titles yearly.) Non- 
fiction, textbooks, reference books in fields of science, agri- 
culture, engineering, veterinary, home economics, and books 
of regional nature about Iowa and Middle West. Marshall 
Townsend. Invites Mss. 

Irwin (Richarl D.) Inc., 3201 S. Michigan Ave., Chicago 16. 
(15 titles yearly.) Specialized pub!lishers of college textbooks 
and books for industry. Royalties. Richard D. Irwin. In- 
vites. Mss. 

Island Press, New York 11. (7-10 titles 
yearly. Novels, non-fiction; social science; religious; poetry; 
plays; readings; juvenile fiction and non-fiction. Royalties, 
and profits. Cooperative publishing company owned by its 
author-members. At least 3 members of Press must approve 
Mss. Submissions invited. 


470 W. 24th St., 


Jewish Publication Society of America, 222 N. 15th St., 
Philadelphia. (6 titles yearly.) Jewish subjects. Novels; non- 
fiction, adult and juvenile, 100,000 words. Textbooks: volumes 
of short-stories, poetry, plays; translations. Juveniles; fairy 
tales. Royalties or outright purchase. Dr. Solomon Grayzel. 

Johns Hopkins Press, Gilman Hall, Homewood, Baltimore 18, 
Md. (10-15 titles yearly.) Non-fiction; scientific, history, 
practical science, political economy, medicine, general books. 
Does not solicit Mss. 

Jonathan Press, Inc. (The), 570 Lexington Ave., New York 
22. (6 titles yearly.) Reprint publishers. Royalties. Joseph 
W. Ferman. Invites mystery and Western books for reprint. 

Jones (Marshall) Co., Francestown, N. H. (5-10 titles year- 
ly.) Non-fiction; books that appeal to a special market, no 
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minimum. Prefers preliminary summary. Royalties; occa- 


sionally author’s expense. Clarence E. Farrar, Mng. Director. 


Judd (Orange) Publishing Co., Inc., 15 E. 26th St., New 
York 10. (12-15 titles yearly.) Agricultural, garden, handi- 
craft works, textbooks. Royalties; sometimes author’s expense. 


Judson Press (The), 1703 Chestnut St., Philadelphia 3. (10 
titles yearly.) Religion, religious education, Baptist history, 
occasional collections of stories. Length, 35,000 to 60,000. 
Royalties only. Inquire of Book Editor before submitting Mss. 


Judy Publishing Co., 3323 Michigan Blvd., Chicago 16. (20 
titles yearly.) Dog books principally. Not in market for 
Mss. Royalties. Will Judy. 


Kaleidograph Press, 624 N. Vernon Ave., Dallas 8, Tex. (15 
to 20 titles yearly.) Books on poetry and poetry writing; 
books of verse. Royalties or cooperative basis. Annual con- 
test for poetry books. Whitney Montgomery. 

Kelly (Robert W.) Publishing Corp., 309 Lafayette St., New 
York 12. General publishers of non-fiction, textbooks, poetry. 
Royalties. Robert W. Kelly, Pres. Invites Mss. 


Kenedy (P. J.) & Sons, 12 Barclay St., New York 8. (12 
titles yearly.) Catholic novels, non-fiction, textbooks, reli- 
gious books. Royalties. Thomas B. Kenedy. Invites Mss. 


Keystone View Co., Meadville, Pa. (5 to 10 titles yearly.) 
Visual instruction books. Royalties. G. E. Hamilton. 

King’s Crown Press (a division of Columbia University 
Press), 2960 Broadway, New York. (About 35 titles yearly.) 
Educational publishers. Text-books. Research; higher educa- 
tion; translations. Royalties, or cooperative basis. Invites 
submission only of educational Mss. 

Knopf (Alfred A.), Inc., 501 Madison Ave., New York 22. 
(100 titles yearly.) Novels, high quality. Non-fiction, not.too 
technical. Juveniles. College social sicence textbooks. Roy- 
alties. Invites Mss. 


Knox (John) Press, 8 N. 6th St., Richmond 9, Va. (15 titles 


yearly.) Religious books only. Royalties. Invites Mss. 
Krause, Friedrich, 4716 Broadway, New York 34. (6 titles 
yearly.) German novels, non-fiction, and translations. Does 


not invite Mss. 


Laidlaw Brothers, 328 S. Jefferson St., Chicago; 221 4th Ave., 
New York; 609 Mission St., San Francisco; 707 Browder St., 


Dallas, Tex.; 441 Peachtree St., N. E., Atlanta, Ga. (30-50 
titles yearly.) Educational books. Royalties. John Laidlaw. 
Lantern Press, Inc., 257 4th Ave., New York 10. (12 titles 


Novels, non-fiction, juvenile fiction and non-fiction. 
A. L. Furman. Mss. invited only after corre- 


yearly.) 
Royalties. 
spondence. 


Lawyers-Cooperative Publishing Co., Aqueduct Bldg., Roch- 
ester 3, N. Y. Specialized publishers of law books. Royalties. 


Lea & Febiger, 600 S. Washington Sq., Philadelphia 6. (25 
titles yearly.) Textbooks; medical, dental, pharmaceutical, 
nursing, veterinary science, agriculture, general scientific 

Royalties, 10°. Invites Mss. 

Lilja (Reuben H.) & Co., Inc., 912 W. Washington Blvd., 
Chicago 7. Publishers of 10-cent books for children, paper 
doll books only. R. H. Lilja. 

Lippincott (J. B.) Company, 227 S. 6th St., Philadelphia; 


521 5th Ave., New York. (75 to 100 general titles yearly.) 
Novels, all types. Juveniles (25,000 to 75,000), up to 16 years; 
rarely fairy tales. Non-fiction. adult and juvenile, all types. 
Textbooks. Specializes in biography, history, art, fiction, edu- 
cational and medical works. Rarely poetry or essays. Royal- 


ties. George Stevens; Bertram Lippincott; Lynn Carrick; Tay 
Hohoff; Helen Dean Fish. (Juv. Ed.) 

Little, Brown & Co., 34 Beacon St., Boston. (75-90 titles 
yearly.) Novels; biographies; historical works; cook books; 


Ed.-of-chief of general books, 
address Editor. Royalties. 


popular non-fiction; juveniles. 
Angus Cameron. Also legal works; 
Invites Mss. 

Liveright Publishing Corp., 386 4th Ave., New York 16. (18 
titles yearly.) Novels, non-fiction, adult and juvenile (over 
60,000 words.) Royalties. Arthur Pell. Requests letter be- 
fore sending Mss. 

Longman’s Green & Co., Inc., 55 5th Ave., New York, 215 
Victoria St., Toronto. (100 to 200 titles yearly.) Novels, few, 


carefully selected. Juveniles, 6 to 18 years; historical or 
present-day types. Textbooks. Non-fiction; biography, science, 
philosophy, travel, essays, technical and _ reference books. 


Plays; three-act comedies, 10 to 12 characters. Royalties. 
General Mss., Edward E. Mills, Jr.; College textbooks, R. L. 
Straker; Juveniles. Bertha Gunterman; Religious books, Julia 
Kernan; Plays, G. M. Overacker. 

Lothrop, Lee & Shepard Co., 419 4th Ave., New York 16. 
Juvenile fiction and non-fiction, up to 50,000. Royalties. 
Invites Mss. Miss Beatrice Creighton. 

Louisiana State University Press, Baton Rouge 3, La. (12 
titles yearly.) Non-fiction, technical books, translations, 40- 
125,000 words. Royalties. M. M. Wilkerson. Invites Mss. 

Loyola University Press, 3441 N. Ashland Ave.; Chicago 13. 
(2 or 3 titles yearly.) College and high school textbooks. 


Royalties. Florence H. McIntosh. Invites Mss. 
Lyons & Carnahan, 2500 Prairie Ave., Chicago 16. (15 
titles yearly.) Textbooks; supplementary reading books. Roy- 


alties or outright purchase. J. W. Carnahan. 


MacDonald & Co., Ltd., Room 220, 37 Madison Ave. at 26th 
St., New York. (London office: 19 Ludgate Hill, London E. C. 
4, England.) (Approx. 100 titles yearly in England.) Novels; 
non-fiction; textbooks; technical books, 100,000 words. Royal- 
ties; possibly outright purchase. H. E. Taylor. Invites Mss. 
Macmillan Co. (The), 60 5th Ave., New York . (Over 500 
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titles yearly) Books in tvery field. Novels (60,000 up), non- 
fiction (50,00 up), adult and juvenile; biography, economics, 
travel, scientific, religion, world problems. Textbooks; science. 
Verse, translations, classical collections, reprints. Juveniles, 
all ages. Royalties. Harold S. Latham; Doris S. Patee, juve- 
nile. 

Macrae, Smith Company, 
(30 titles yearly.) Novels, juveniles, all ages. 
adult; biography, travel, nature. Gift books. 
outright purchase. Edward Shenton. 


Macy Companies, Inc., (The) George, 


225 S. 15th St., Philadelphia 2. 
Non-fiction, 


Royalties or 


595 Madison Ave., 


New York 22. Publishers of well-printed and illustrated edi- 
tions of classics. 
Manual Arts Press (The), 237 N. Monroe St., Peoria 3, 


Textbooks and reference books on in- 
art, crafts, technical. 


Ill. (8 titles yearly.) 
dustrial education, home _ economics, 
Royalties. L. L. Simpson. 

Maxton Publishing, Inc., 15 E. 26th St., New York 10. 
Juvenile fiction only. Outright purchase. Miss Mildred Swartz. 
Invites Mss. 


McBride (Robert M.) & Co., 200 E. 37th St., New York 16. 


(30 titles yearly.) Novels, non-fiction, travel, antiques, reli- 
gious; translations, reprints, juvenile fiction and non-fiction. 
Royalties. James Zarbock, Ed. Invites Mss. 


McBride & Co., Robert M., 200 E. 37th St., New York 16. 
Fiction, travel, biography, popular science, juveniles, decora- 
tion, arts. Query. James W. Zarbock. 

McCormick-Mathers Publishing Co., P.O. Box 2212, Wichita 
1, Kans. Textbooks only. Royalties. Invites Mss. 


McGraw-Hill Book Co., 330 W. 42nd St., New York. (250 
titles yearly.) Non-fiction, adult, science, social science; po- 
litical science, agriculture, business, economics, engineering. 
Textbooks. Royalties. 


McKay (David) Company, 605 S. Washington Sq., Philadel- 
phia. 4C-50 titles yearly.) Juveniles, all ages. Scientific, 
business, popular technical books, classical collections, diction- 
aries, games and novelties. Royalties—10 per cent of retail 
price; outright purchase. Invites Mss. 

McKnight & McKnight, 109-11 W. Market St., Bloomington, 
Ill. Technical books; textbooks. C. A. Roper. Invites Mss. 


McLoughlin Bros., Inc., 45 Warwick St., Springfield 1, 


Mass. (80 100 titles yearly.) Juvenile fiction, all ages. 
Specializes in reading, toy, and novelty books, 1000-5000 
words. Outright purchase. Invites Mss. 

McMullen (Declan X.) Co., Inc., 225 Broadway, New York 


7. (30-40 titles yearly.) General publishers of non-fiction, 
textbooks, religious books. (Roman Catholic only.) Royalties. 
James E. Tobin. Invites Mss. 

McNaughton (Wayne L.) Inc., Box 4033, Village Station, 
Los Angeles 24. (5-10 titles yearly.) General publishers of 
novels, non-fiction, textbooks, religious books, plays, readings, 
poetry, juvenile fiction and non-fiction. Royalties. Invites 
Mss. but now has 3 years requirements on hand. ‘‘Never 
have required authors to defray part of cost of publication, 
but will if author wishes. This will speed up publication date.”’ 
Wayne L. McNaughton. 

Mennonite Publishing House, Scottdale, Pa. Specialized pub- 
lishers of denominational religious articles and religious books. 
Does not invite Mss. 

Meredith Publishing Co., 1716 Locust St., Des Moines, Iowa. 
Publishers of books and pamphlets on home, rural, and farm 


subjects. Outright purchase. Frank McDonough. Invites 
Mss. 
Merit Publications, 80 Warren St., New York 7. (2-3 titles 


yearly.) Specialized publishers of books on self-improvement, 
diet, health. Invites Mss. Royalties. G. P. Anthony. 


Merriam (G. & C.) Co., 47 Federal St., Springfield 2, Mass. 
Dictionaries only. 

Merrill (Charles E.) Co., Inc., 11 W. 42nd St., New York 
18. (10-30 titles.) Elementary and high school textbooks. 
Royalties or outright purchase. W. C. Blakey. Invites Mss. 


Messner, Julian, Inc., 8 W. 40th St., New York. Novels, 
non-fiction, juvenile fiction and non-fiction biographies. Roy- 
alties. Kathryn G. Messner. 

Metzel Publishing Co., Inc., 525 S. Spring St., Los Angeles. 
(10 titles yearly.) Textbooks: trade, useful, technical works. 
Royalties. M. G. Metzel. Invites Mss. 


Military Service Publishing Co., 2153 Florida Ave., N.W., 
Washington 8, D. C. Military textbooks and technical books, 
hunting and shooting. Royalties and outright purchase. R. 
G. McCloskey. 

Mill (M. 8S.) Co., Inc., 425 4th Ave., New York 16. (10 to 
20 titles yearly.) Well-written novels, mysteries, (60-75,000); 
and non-fiction. Royalties. Invites Mss. Mrs. Betty Klarnet. 

Moody Press, 153 Institute Place, Chicago 10. (10-20 titles 
yearly.) Specializes in religious books. Particularly interested 
in Christian fiction; Christian textbooks; juvenile Christian 
fiction and non-fiction. (32-page booklets, 48-128-400-page 


books.) Royalties; occasionally outright purchase. E. A. Cord- 
ing, Dir. Invites Mss. 

Morehouse-Gorham Co., 14 E. 4lst St., New York. (10 titles 
yearly.) Textbooks and religious books, 50-60,000 10% 
royalties. C. P. Morehouse. Invites Mss. 


Morrow (William) 
(50 or more titles yearly.) 
and popular; mystery stories. 
economics. Juveniles. Translations. 
lips. 


Mosby (The C. V.) Co., 3207 Washington Blvd., St. Louis 3. 


& Co., Inc., 425 4th Ave., New York 16. 
Novels, 70,000 words up, literary 

Non-fiction; biography, history, 
Royalties. Frances Phil- 


(35 titles yearly.) Medical, dental, pharmacy, nursing, psy- 
chology, surgery books; college texts. 10% royalties, rarely 
author’s expense. 
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Muhlenberg Press (United Lutheran Publication House), 1228 


Spruce St., Philadelphia 7. (20 titles yearly.) Novels and 
non-fiction, in which religion is uppermost; religious books; 
translations; 50,000-100,000 words. Royalties. Dr. G. Elson 
Ruff. Invites Mss. 


Murray & Gee, Inc., 3630 Eastham Dr., Culver City, Calif. 
(12-20 titles yearly.) Non-fiction and popular technical. Roy- 
alties. D. W. Gee. Query appreciated. 


Murray Hill Books, Inc., Technical Division, 232 Madison 
Ave., New York 16. Textbooks covering radio, electronics, 
electricity and other technical or practical subjects. Royal- 


ties. George Wiley. Invites Mss. 

Mystery House, 123 E. 18th St., 
yearly.) Mystery novels, 65,000 words. 
Mabry. Invites Mss. 


(12-15 titles 
Miss Lucy 


New York 3. 
Royalties. 


National Publishing Co., 239 S. American St., gis sta 
Biblical or religious subjects on assignment basis. N. 
Keyes. A_ few religious books, 35,000-50,000. 
Muriel. Fuller. 


Naylor Co., 918 N. St. Mary’s St., (20 


San Antonio, Tex. 


titles yearly.) History, legend, lore, with emphasis on Texas 
and the Southwest. Novels: non-fiction; textbooks; transla- 
tions; juvenile fiction and non-fiction. Royalties. Joe O. 
Naylor. 

Nelson (Thomas) & Sons, 385 Madison Ave., New York 17. 
(6-8 titles yearly.) Juvenile, non-fiction. Medical encyclo- 


pedia. List complete for 1949. A few religious books, 35,000- 
50,000. Royalties. Muriel Fuller. 

New American Library of World Literature, 245 5th Ave., 
New York 6. (Formerly Penguin Books.) (60-70 titles yearly.) 
Non-fiction, reprints, 60-80,000. Royalties. Invites Mss. 
Arabel J. Porter. 

New York University Press, Washington Square, New York 
3. (4-5 titles yearly.) Scholarly books. Royalties. Jean B. 
Barr. Invites Mss. 

Noble & Noble, Publishers, Inc., 67 Irving Pl., 
(10 to 12 titles yearly.) School and college textbooks. 
alties. J. Kendrick Noble. Invites Mss. 

Northwestern Press (The), 2200 Park Ave., Minneapolis, 
Minn. Entertainment material; plays for high-school, college, 
societies, amateur production. Outright purchase. L. M. 
Brings. 

Norton (W. W.) & Co., 101 5th Ave., New York 3. (50 
titles yearly.) Music, politics, medicine, economics, etc. Col- 
lege textbooks; scientific books; an occasional novel. Royal- 
ties. Geo. Brockway. Invites Mss. 


New York 3. 
Roy- 


Oakridge Press, 2030 Park Ave., Baltimore 17, Md. (3 to 5 
titles yearly). Non-fiction, technical textbooks and scientific 
books for the laity, 300 to 400 pages. Royalties or outright 
purchase. Robert V. Seliger, M. D. 

Odyssey Press, 385 4th Ave., New York 16. 
yearly.) Non-fiction and textbooks, mainly college. 
Edgar D. Hellweg. Invites Mss. 

Oxford Book Company, Inc., 222 4th Ave., New York 3. 
Concise high-school textbooks, visual aid texts, review books, 
drill books, work-books, educational devises. Invites submis- 
sion of Mss. Royalties. M. H. Kessel. 

Oxford University Press, 114 5th Ave., New York 11. 
titles yearly.) Non-fiction; biography, music, medicine. Text- 
books, classical collections, dictionaries, Bible sciences, Juve- 
nile fiction and non-fiction. Royalties. Philip Vaudrin, Trade 
Ed. 


(10-15 titles 
Royalties. 


(250 


Pacific Books Publishers, Box 558, Palo Alto, Calif. Non- 
fiction covering Pacific Ocean area, and West Coast, U. S. A.; 
College textbooks. S. M. Croonquist. 

Page (L. C.) & Co., 53 Beacon St., Boston 8, Mass. General 
publishers of noveis, non-fiction, juvenile fiction and non- 
fiction, 25-80,000. Invites submission of typewritten Mss. only 
if they have merit. 

Pamphleteers, Inc., 1151 S. Broadway, Los Angeles 15. Par- 
ticularly interested in limited government and economic lib- 
erty. Not interested in submission at this time. James C. 
Ingebretson. 

Pantheon Books, Inc., 41 Washington Sq., New York 12. 
(15 titles yearly.) Novels, non-fiction, religious books, trans- 
lations. Royalties. Helen Wolff. 

Pauper (Peter) Press, 629 McQuesten Parkway, Mount Ver- 
non, N. Y. Reprints of classics only. 

Peggy Cloth Books, 21 Park Pl., New York 7. Specialized 
publishers of washable cloth, picture books for youngsters 1 
to 3 years old. Outright purchase. Invites Mss. 


Penn Play Co., 2022 Walnut St., Philadelphia 3, Pa. 1- and 
3-act plays. Outright purchase. Invites Mss. Miss T. Reale. 

Pergande Publishing Company, 3331 N. Bartlett Ave., Mil- 
waukee 11, Wis. (2-3 titles yearly.) Technical and non- 
technical textbooks, Civil Service Preparatory material, 64 to 
160 pages, staff-prepared. 


Phoenix Press, 419 4th Ave., New York 16. (60 titles year- 
ly.) Ranch Western novels, romances, sophisticated love 
novels, mysteries, 60-65,000 words. Outright purchase, royal- 
ties. Miss A. Sachs. 

Pilgrim Press (Congregatinoal), 14 Beacon St., Boston 8. 
(12 titles yearly.) Publishers of religious books, juvenile fic- 
tion and non-fiction. Invites Mss. Royalties. Geo. M. Gib- 
son. 

Pitman Publishing Corp., 2 W. 45th St., 
(30-40 titles yearly.) Textbooks; scientific, technical, arts- 
and-crafts, vocational, commercial, educational, business; 
technical works; photography. Royalties. Invites Mss. 
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New York 19. 


(The), Inc., 200 5th Ave., New York. 
Juvenile fiction, non-fiction, 1000- 
Outright purchase. 


Platt & Munk Co. 
(15 to 30 titles yearly.) 
3000, ages up to 12. Educational books. 
A. H. Munk. 

Pocket Books, Inc., 1230 6th Ave., 
yearly.) Reprints for pocket-book series. No submissions. 

Popular Library, Inc., 10 E. 40th St., New York 16. (50 
titles yearly.) Reprints of pocket-size editions only direct 
from publishers. 

Popular Mechanics Press, 200 E. Ontario St., Chicago 11. 
(5 titles yearly.) Specializes in technical books, 100-200 pages. 
Royalties. U. F. Guess. Invites Mss. 

Popular Science Publishing Co., 353 Fourth Ave., 
10. Popular science and industry books. 

Prang Co., Publishers, Sandusky, Ohio, and 1185 Amsterdam 
Ave., New York 1. (3-4 titles yearly.) Technical books on 
art, crafts, and home economics; textbooks; juvenile non- 
fiction. Royalties and outright purchase. Invites Mss. 

Prentice-Hall, Inc., 70 5th Ave., New York 11. (150-200 
titles yearly.) Biography, history, travel, non-fiction, occa- 
sional fiction titles. Colleges and high school textbooks in 


fields of liberal arts, sciences, commerce. Legal and quasi- 
Business books. 


New York 20. (72 titles 


New York 


legal books; looseleaf tax and legal services. 
Royalties. Invites Mss. 

Princeton University Press, Princeton, N. J. (50 titles 
yearly.) Scholarly books. Royalties, occasionally author's 
expense. Datus S. Smith, Jr. Invites Mss. 

Printers’ Ink Publishing Co., Inc., 205 E. 42nd St., New 
York 17. Business books, emphasis on advertising, merchan- 
dising, by people in field. Outright purchase. Joel Lewis, 
Feature Ed. 


2153 Florida Ave., N.W., Washington 8, 


Progress Press, 
Non-fiction and textbooks to 100,000 


D. C. (15 titles yearly.) 
words. Royalties and outright purchase. L. M. Eaton. In- 
vites Mss. 


2153 Florida Ave., N.W., Washington 
8, D. C. (25 titles yearly.) General publishers of non-fiction 
ay textbooks to 100,000 words. Royalties. Invites Mss. 

Pustet (F.) Company, Inc., 14 Barclay St., New York. (5-10 
titles yearly.) Roman Catholic religious books. Royalties; oc- 
casionally author’s expense. Invites Mss. 

Putnam’s (G. P.) Sons, 2 W. 45th St., New York. 
150 titles yearly.) Novels, all types (80,000-125,000). Non- 
fiction: world affairs, biographies, reminiscences, travel, sci- 
ence, exploration, etc. Juvenile fiction and non-fiction. Trans- 
lations. Royalties. Kennett L. Rawson, Ed.-in-chief; Wallace 
G. Hanger, Marjorie Mayer. 


— Affairs Press, 


(125 to 


General publish- 
Terms not given. 


(12 titles year- 


Querido, Inc., 381 4th Ave.. New York 16. 
ers of fiction, non-fiction, and translations. 


Quinn Publishing Co., Inc., Kingston, N. Y. 


ly.) Adventure, Western, mystery novels, 50,000-60,000. Re- 
prints. Royalties; outright purchase. J. L. Quinn. 

Rand McNally & Co., 536 S. Clark St., Chicago 5. (25-50 
titles yearly.) Juvenile fiction and non-fiction, all ages. 
Textbooks. Adult non-fiction. Religious books. Royalties, 
outright purchase. Arleigh R. Hough. Mary Alice Jones. 
Invites Mss. 


Random House, Inc., 457 Madison Ave., New York. (100 
titles yearly.) Non-fiction, fiction, adult and juvenile; plays; 
poetry; translations, juvenile non-fiction; 65-150,000. Royal- 
ties. Saxe Commins, Harry E. Maule, Robert N. Linscott, 
Louise Bonino. Invites Mss. 

Readers Press, Inc., 220 5th Ave., New York 1. (15 titles 
yearly.) General publishers of novels, non-fiction, juvenile 
fiction and non-fiction. 60-80,000 Royalties; outright pur- 


chase. Invites submissions. H. G. Koppell. 

Regnery Co., Henry, 53 S. Washington St., Hinsdale, Ill. 
(16 titles yearly.) Specialized publishers of philosophical, 
historical religious, translations, poetry books. Royalties. 
Invites Mss. Henry Regnery. 

Reilly & Lee Co., 325 W. Huron St., Chicago. (15 titles 


Graduation and memory books. 


yearly.) Adult non-fiction. 
Royalties. Invites Mss. 


Juvenile fiction and non-fiction. 

Reilly (The Peter) Co., 131 N. 13th St., Philadelphia 7. 
(3 titles yearly.) Educaitonal, medical textbooks; religious 
(mostly Catholic) books. Royalties; outright purchase; au- 
thor’s expense. 

Reinhold Publishing Corp., 
(30 titles yearly.) Textbooks, 
physics, metallurgy, architecture and drawing. 
Royalties. F. M. Turner, Jeffrey Livingstone. 

Republic Book Co., 115 E. 53d St., New York 22. 
yearly.) Specialized publishers of text-books. 
outright purchase. Invites Mss. A. V. Gentilini. 

Revell (Fleming H.) Co., 158 5th Ave., New York 10. (50-60 
titles yearly.) Principally religious books, but some books of 
a more general nature including fiction, biographies, history, 
textbooks, etc. Royalties. Juvenile non-fiction. William R. 
Barbour, Pres. Invites Mss. 

Rider (John F.) Publisher, Inc., 404 4th Ave., New York 
16. (4-6 titles yearly.) Specialized publishers of radio text- 
books and technical books; translations. Preferred lengths, 
75,000 and 15,000 words. 712-1212% royalties. Possibly out- 
right purchase. Invites Mss. G. C. Rowe. 

Rinehart & Co., Inc., 232 Madison Ave., New York 16. (100 
titles or more yearly.) Novels, all types. Non-fiction—philoso- 
phy, biography, social science. Juvenile fiction and non-fiction, 
all ages. Royalties. John Selby, Ed. College textbooks. 
Ranald P. Hobbs, Mgr. Technical books (published under 
imprint Murray Hill Books, Inc.), George Wiley. 


Rodale Press, 6th & Minor Sts., Pa. 


330 W. 42nd St., New York. 
technical works on chemistry, 
500-800 pp. 
Invites Mss. 
(10 titles 
Royalties; 
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of writers’ helps, gardening, horticultural books. J. I. Rodale. 


Rodd (Marcel) Co., 7621-23 Sunset Blvd., Hollywood 46, 
— fiction. Royalties or outright purchase. No submis- 
sions. 


Romig (Walter) Publisher, 970 Lakepointe Ave., Grosse 
Pointe 30, Mich. (2-3 titles yearly.) Catholic reference works 
only. Royalties. 


Ronald Press Co. (The), 15 E. 26th St., New York 10. (100 
titles yearly.) History, political science, philosophy, psychology, 
Oriental culture, sociology, education, religion, art, English, 
modern languages, sciences, engineering, mathematics, aero- 
nautics, economics, business and industry. Royalties. 


Row, Peterson & Co., 1911 Ridge Ave., Evanston, Ill. (25 
titles yearly.) Textbooks for elementary and high schools. 
Nupplementary reading for school use—informational non- 
fiction. Teaching aids. Plays for amateur production in ele- 
mentary, junior high, senior high, college, and community 
groups. Scripts that have had the benefit of test produc- 
tions are given preference. Three-act plays limited to one 
set. Cannot use plays with great preponderance of male 
characters. Royalties or outright purchase. Edward M. Tut- 
tle, Ed.; Lee Owen Snook, drama department. 

Roy Publishers, 25 W. 45th St., New York 19. (25 titles 
yearly.) Novels; non-fiction; technical books; religious books; 
juvenile fiction and non-fiction. Royalties or outright pur- 
chase. Invites Mss. Hanna (Mrs. Marian) Kister. 


Rutgers University Press, New Brunswick, N. J. (24 titles 


yearly.) Non-fiction, textbooks, technical books, 80-100,000. 
Poetry; translations. Royalties, outright purchase. Earl S. 
Miers. 


Saalfied Publishing Co., Akron 1, Ohio. Juvenile non-fiction. 
Outright purchase. A. T. Braden. Invites Mss. . 

Sadlier (Wm. H.), Inc., 11 Park Place, New York 7. (30 
titles yearly.) Textbooks; religion, history, geography, edu- 
cation. Royalties. F. Sadlier Dinger. Invites Mss. 


Sage Books, Inc., 1716 View Point Rd., Golden 4, Colo. (4 
titles yearly.) General publishers with special interest in 
quality Western novels, non-fiction, 50,000 up. Royalties. 
Invites Mss. Alan Swallow; Horace Critchlow. 


Sage (Russell) Foundation, 130 E. 22nd St., New York 10. 
Publishes only the results of its own research, neither invites 
nor considers outside Mss. 

Sage Foundation, Russell (The), 130 E. 22nd St., New 
York 10. Publishers of research theses. No outside mss. 
considered. 

Saunders (W. B.) Company, W. Washington Sq., Phila- 
delphia. (50 titles yearly.) Textbooks; medicine, surgery, 
veterinary dentistry, nursing, college sciences, textbooks, 
physical education. Royalties. Lloyd G. Potter. Seldom in- 
vites Mss. 

Scheer & Jervis, Box 807, Chapel Hill, N. C. (4 titles 
yearly.) Specializel publishers of fiction, adult and juvenile. 
Royalties. Invites Mss. George G. Scheer. 

Schirmer (G.), Inc., 3 E. 43rd St., New York. Music and 
educational books on music. Royalties or outright purchase. 

Schuman (Henry), Inc., 20 E. 70th St., New York 21. (Ap- 
prox. 12 titles yearly.) History of science and medicine; nov- 
els; non-fiction; possibly juvenile non-fiction. Royalties or 
outright purchase; author’s expense. Invites Mss. Henry 
Schumann. 

Scott Publications, Inc., 1 W. 47th St., New York 19. 
Philatelic publishers of postage stamp catalogues and albums. 

Scott (Wm. R.), Inc., 513 Avenue of Americas, New York 
11. (10-20 titles yearly.) Juvenile fiction and non-fiction. 
Royalties. May Garelick. 

Scribner’s (Charles) Sons, 597 5th Ave., New York 17. (200 
titles yearly.) Novels 60,000-150,000). Juveniles (30,000- 
80,000). Non-fiction, adult; serious, religious. Textbooks. 
Short-story collections. Verse. Royalties. 

Sentinel Books Publishers, Inc., 112 E. 19th St., New York 
3. (12 titles yearly.) Books on arts, crafts, sports, educa- 
tion, entertainment, hobbies, games. (18,000 up.) Royalties; 
outright purchase. H.-M. Quitkin. Invites Mss. 

Seven Stars Press, 306 S. Smedley St., Philadelphia 3. 
Specialized publishers of regional (New Jersey, Pennsylvania, 
Delaware) novels, non-fiction. Invites Mss. Royalties; some- 
times author’s expense. Nancy B. Palmer. 


Shady Hill Press, 17 E. 96th St., New York 28. (3 titles 
yearly.) Juvenile fiction and non-fiction. Never author’s ex- 
pense. Elsie McKean. Invites Mss. 

Sheed & Ward, 63 Fifth Ave., New York. (30 titles yearly.) 
Catholic religious, historic, biographical, philosophical works. 
Juvenile. Royalties. Invites Mss. Ruth Reidy, Ed. 

Sheridan House, 257 4th Ave., New York. (15 titles yearly.) 
(Affiliated with Lee Furman.) Novels and non-fiction, 65,000 
words and over. Royalties. Lee Furman. Invites Mss. 

Sherwood Press (The), P.O. Box 566, Pacoima, Calif. (10 
to 20 titles yearly.) Textbooks; technical books of all kinds, 
particularly scientific and engineering. Also books of general 
interest on specialized subjects. Technical translations. Roy- 
alties and outright purchase. F. S. Smith 

Silver Burdett Company, 45 E. 17th St., New York. (25 to 
50 titles yearly.) High-school and elementary textbooks; juve- 
nile non-fiction for supplementary sale to schools. Royalties. 
Earl E. Welch, Ed.-in-chief; Charles E. Griffith, Music Ed. 
for supplementary sales to schools. Invites Mss. 

Simmons-Boardman Pub. Corp., 30 Church St., New York 
7. (7 titles yearly.) Technical books on rail and marine trans- 
portation, carpentry and building. Royalties, occasionally au- 
thor’s expense. 


Simon and Schuster, Inc., 1230 6th Ave., New York. (100 to 
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125 titles yearly.) Novels, high literary quality; exceptional 
mystery and detective, 30-100,000 words. Especially interested 
in first novels, biography. Juvenile, mystery and detective 
fiction, and non-fiction. Translations. Royalties. J. A. 
Goodman, Ex. Ed. Invites Mss. 

Singer (The L. W.) Co., Inc., 249 W. Erie Blvd., Syracuse 
2, N. Y. Textbooks publishers. Does not invite submissions. 
F. A. Singer. 

Smith Co. (The Allen), 241 N. Pennsylvania St., Indian- 
apolis 4 Specialized publishers of law textbooks. Royalties. 
Invites Mss. Allen Smith. 

Smith (Richard R.), 120 E. 39th St., New York 16. Gen- 
eral publisher. Novels, non-fiction, textbooks, poetry. Query 
first. 


Somerset Books, 435 E. 24th St., New York 10. 
only. 

Southern (The) Publishing Co., 2210 Pacific Ave., Dallas 1, 
Tex. Publishers of school textbooks only. Royalties. Invites 
Mss. Geo. L. Towne. 

Stackpole & Heck, Inc., 33 W. 52nd St., New York 18. 
(Ind. number of titles.) Specialized publishers of outdoor 
books. Royalties. C. R. Heck. 

Stanford University Press, Stanford, Calif. (25 titles year- 
ly.) Text and reference books; scholarly works, all types 
except fiction, verse, plays. Royalties; occasionally author's 
expense. Donald P. Bean, Dir. 

Steck (The) Co., P. O. Box 16, Austin 1. Tex. (Approx. 15 
titles yearly.) Textbooks and limited juvenile fiction. Royal- 
ties. Invites submissions. R. H. Porter. 

Stephen-Paul, Publishers, 367 Fulton St., Brooklyn 1, N. Y. 
(12 titles yearly.) General publishers of novels, non-fiction, 
40-60,000. Royalties. Invites Mss. Stephen S, Fenichett. 


Stewart (George W.) Publishers, Inc., 109 E. 39th St., 
New York 16. (6 to 10 titles yearly.) Non-fiction. Royalties. 
Geo. W. Stewart. Invites Mss. 

Storm Publishers, Inc., 507 5th Ave., New York 17. (10-20 
titles yeafly.) General publishers of novels, non-fiction, 
translations. Royalties. Alexander Gode. 

Story Book Press (The), 1435 2nd Ave., Dallas, Texas. 
(96-100 titles.) Novels, religious books, poetry, juvenile fic- 
tion - non-fiction. Paul L. Heard. (Pubs., Wildfire Maga- 
zine. 

Struck, Paul A., Inc., 415 Lexington Ave., New York 17. 
(5 titles yearly.) Specializes in books on art. Royalties. In- 
vites Mss. Paul A. Struck. 

Studio Publications, Inc., (The), 381 4th Ave., New York 16. 
(25 titles yearly.) Finely illustrated works on fine arts, ap- 
plied and decorative art, architecture and industrial design. 
Juvenile fiction. Remuneration by agreement. Bryan Holme. 

Superior Publishing Co., 2603 3rd Ave., Seattle 1. (5-9 
titles yearly.) Particularly interested in novels and non- 
fiction highest quality only. Royalties. 

Swallow, Alan, Publisher, 2679 S. York, Denver 10, Colo. 
(10 titles yearly.) Specialized publishers of belles lettres, 
particularly poetry, literary criticism, short fiction (either 
short stories or short novels); occasionally other non-fiction, 
any length. Mss. invited after query. Royalties. Alan 
Swallow. 

Syracuse University Press, 920 Irving Ave., Syracuse 10, 
N. Y. (15 titles yearly.) General publishers of non-fiction, 
technical books, religious books. Royalties; sometimes author’s 
expense. Invites Mss. William A. Miller. 


Reprints 


Teachers College Bureau of Publications, Columbia Univer- 
sity, New York 27. (About 30 titles yearly.) Educational and 
technical books. Different methods of payment for different 
authors—sometimes author’s expense. Dr. M. R. Brunstetter. 
Does not invite Mss. 

Tell-Well Press, 3323 Summit, Kansas City 2, Mo. Pub- 
lishers of juveniles. William I. Martin, Jr. 

Thomas (Charles C.), Publisher, 301-327 E. Lawrence Ave., 
Springfield, Ill. (35 titles yearly.) Business, law, agricul- 
tural, police science, religious, translations. Royalties; some- 
times outright purchase; very rarely author’s expense. Invites 
Mss. Payne E. L. Thomas. 

Thomas Law Book Co., 209 N. 3rd St., St. Louis 2, Mo. 
Specialized publishers of law books. Royalties. Invites Mss. 
H. D. Benedict. 

Traffic Publishing Co., 100 6th Ave., New York 13. (2 titles 
yearly.) Publishers of books on traffic. Royalties. Does in- 
vite submissions covering transportation only. C. J. Fagg. 

Trail’s End Publishing Co., 725 Michigan Blvd., Pasadena 
1¢, Calif. (8 titles yearly.) Western Americana, non-fiction, 
80-90,000 words. Royalties. H. E. Britzman. 

Transatlantic Arts, Forest Hills, N. Y. Specializes in his- 
tory, literature, fine arts, arts and crafts, economics, photogra- 
phy, children’s picture books. Royalties. Dr. George Vajna. 
Does not invite Mss. 

Twentieth Century Fund, 330 W. 42nd St., New York 18. 
Publishes only results of own economic research. 


Ungar (Frederick) Publishing Co., 105 E. 24th St., New 
York 10. (About 15 titles yearly.) Non-fiction; textbooks. 
Royalties. Invites Mss. 


University of Alabama Press, Box 2877, University, Ala. 


Non-fiction (academic works); technical books. Royalties. 
James B. McMillan, Dir. Invites Mss. 
University of California Press, Berkeley 4, Calif. (40 titles 


yearly.) Non-fiction; technical books. Royalties; author's 


expense. S. T. Farquhar. 
University of Chicago Press, 5750 Ellis Ave., Chicago 37. 
(50 titles yearly.) Non-fiction; philosophy, law, psychology, 
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Webb Publishing Co., (The) Book Division, 55 E. 10th St., 
St. Paul 2, Minn. Books of general interest, 60-90,000. Prac- 
tical farm and vocational books; textbooks in agriculture. 
Prefers synopsis or outline in advance. Royalties or purchase. ‘ 
Paul C. Hillestad. Invites Mss. 

Webster Publishing Co., 1808 Washington Ave., St. Louis 3, 
Mo. (Approx. 15 titles yearly.) Textbooks. Royalties. Rus- 
sell A. Sharp. 

Welch (Robert) Publishing Co., 465 Main St., Cambridge 42, 


educa- 
Royal- 


fine arts, politics, sociology, 
tion, business, religion. Textbooks. Religious books. 
ties or author's expense. W. T. Couch, Dir. 
University of Denver Press (The), University Park, Denver 
10. (4-8 titles yearly.) Publishers of quality non-fiction on 
any subject, 50,000 words; publishing and merchandising of 
visual aids for educational use. Invites Mss. Royalties; 
author’s expense occasionally when item seems of particular 
value but of very specialized interest. Alan Swallow, Dir.; 


science, popular science, 


Jackson H. Wells, Mng. Ed. Mass. General publishers of novels, non-fiction, plays, read- 
University of Georgia Press, Athens, Ga. (6-10 titles year- ings, etc., translations, juvenile fiction and non-fiction. Pic- 
ly.) Non-fiction (adult and juvenile); textbooks; religious ture books, 1200 words; no limit on other books. Royalties 
books; reprints. Royalties; sometimes author’s expense. In- and outright purchase. Robert Welch III. Invites Mss. 
vites Mss. Frazier Moore Westminster Press, Witherspoon Bldg., Philadelphia 7. (35 
University of Illinois Press, Urbana, Ill. (12-14 titles titles yearly.) Novels; religious books; juvenile fiction. Roy- 


alties. Invites Mss. 


yearly.) Scholarly and scientific studies and interpretations. Olga Edmond, Fict. Ed.; Wm. Heyliger, 
No remuneration. Does invite Mss. Juv. Fict. Ed.; Paul L. Meacham, Religious Book Ed. 
University of Kansas Press, Lawrence, Kans. (5 titles Wheeler Publishing Co., 2831 S. Park Way, Chicago. (2-4 
yearly.) Non-fiction, 50,000 to 75,000 words. Royalties; au- titles.) Elementary and Junior High School textbooks; juve- 
thor’s expense. Dr. C. K. Hyder. nile non-fiction. 30-60,000. Royalties. Edgar E. Wheeler. 
University of Kentucky Press, Lexington 29, Ky. Publishers Whitman (Albert) & Co., 560 W. Lake St., Chicago 6. (5 


Juvenile fiction, ages 6 to 14; no fairy 


to 15 titles yearly.) 
Does not invite 


Merton W. England. 
Outright purchase or royalty. 


of non-fiction, 300-400 pp. th 
ales or verse. 


University of Michigan Press, 1021 Angell Hall, Ann Arbor, 
Mich. (10-12 titles yearly.) Specialized publishers of techni. ™#DUuScripts, due to over-supply. 
cal books, in arts, sciences, literature, from University of Whitman Publishing Co., 1220 Mound Ave., Racine, Wis. 
(Many titles yearly.) Juvenile fiction and _ non-fiction; 


Michigan personnel. 
drawings for children’s books, games. Reprints. Royalties or 


10 Nicholson Hall, Minne- 


University of Minnesota Press, 
Contributions to litera- 


apolis 14, Minn. (20 titles yearly.) 
ture and knowledge, technical books, college textbooks, etc.; 
also popular non-fiction that is accurate in facts. Royalties 
or subsidy. Margaret S. Harding Dir.; Helen Clapesattle, Ed. 
Invites Mss. 

University of Nebraska Press, Lincoln 8, Nebr. (3-5 titles 
yearly. Specialized publishers of scholarly and regional non- 
fiction, and textbooks, 100,000. 10° royalties; sometimes au- 
thor’s expense. Invites Mss. Emily Schossberger, Ed. 

University of New Mexico Press, Albuquerque, N. Mex. (6- 
10 titles yearly.) Non-fiction of the Southwest, fny length. 
Royalties; author’s expense. Invites Mss. 

University of North Carolina Press, Box 510, Chapel Hill. 
N. C. (30-40 titles yearly.) Fiction; non-fiction, both adult 
and juvenile. Royalties; author's expense. Invites Mss. 

University of Pennsyvlania Press, 3436 Walnut St., Phila- 
delphia 4. .(About 15 titles yearly.) Non-fiction. Royalties. 
Phelps Soule, Dir. Invites Mss. 

University of Pittsburgh Press, 3309 Cathedral of Learning, 
Pittsburgh, Pa. Specialized publishers of Americana of Penn- 
sylvania, west of the mountains, and Upper Ohio Valley. In- 
vites Mss. Sometimes author’s expense. Agnes L. Starrett. 

University of Washington Press, Seattle 5, Wash. (5 to 10 
titles yearly.) Scholarly publications. Royalties. Invites 
Mss. 


University of Wisconsin Press, Madison 5, 


811 State St., 


Wisc. (10 titles yearly.) Technical books in all fields, non- 
fiction. Royalties; occasionally, author’s expense. 
University Press in Dallas, Publishing Division, Southern 


Methodist University, Dallas 5, Texas. (4 to 6 titles yearly.) 
Non-fiction. Royalties. Allen Maxwell. Invites Mss. 

University Publishing Co., 1126 Q St., Lincoln, Nebr. (20 to 
30 titles yearly.) Textbooks; 20,000-50,000 words. Royalties. 
Invites Mss. 

U. S. Camera Publishing Corp., 420 Lexington Ave., New 
York 17. (15-20 titles yearly.) Interest particularly in photo- 
books, technical and otherwise. Reprints. Juvenile fiction 
with photos or drawings. Plan of remuneration not given. 
Invites Mss. Tom Maloney, Ed. 


Vanderbilt University Press, Nashville 4, Tenn. (6 titles 
yearly.) Non-fiction; religious books; translations. Royalties; 
author’s expense. Does not invite submissions. H. C. Nixon. 

Vanguard Press, 424 Madison Ave., New York 17. (20-30 
titles yearly.) Novels. Non-fiction, adult; biography, history, 
travel, popular science, music, politics. Juveniles. Royalties. 
James Henle. 

Van Nostrand (D.) Co., Inc., 250 4th Ave., New York 3. 
(60-75 titles yearly.) College and high school textbooks; busi- 
ness, engineering, scientific, technology; informational. 

Viking Press, Inc., (The), 18 E. 48th St., New York. (40 
titles yearly.) Novels, high literary standard. Non-fiction, 
adult, all types. Translations. Juvenile books (25 titles year- 
ly.) Royalties. 

Vocational Guidance Manuals, 
York 14. Textbooks, 30,000 words. 
Invites Mss. 


228 Varick St., New 
M. S. Shelby. 


Inc., 
Royalties. 


Warne (Frederic) & Co., Inc., 79 Madison Ave., New York 
16. Juveniles. Fiction and non-fiction, fairy stories. Adult 
non-fiction. Royalties. 

Wartburg (The) Press, 


Ohio. (2-3 titles yearly.) 
nile fiction and non-fiction, 


55-59 E. Main St., Columbus 15, 
Religious books, any length; juve- 
10,000, 20,000, 30,000. Royalties 


or outright purchase. 
Washburn (Ives), Inc., 29 W. 57th St., New York 19. (10-12 
titles yearly.) Novels, serious works, memoirs, 75,000. Non- 


fiction. Juvenile fiction. Royalties. 


Watson-Guptill Publications, Inc., 345 Hudson St., New York 
14. (5-10 titles yearly.) Technical books on art. Royalties. 


Arthur L. Guptill. Does not invite Mss. 

Watts (Franklin), Inc., 285 Madison Ave., New York 17. 
(15 titles yearly.) General publishers. Royalties. Franklin 
Watts. 
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outright purchase. 
cept on acceptable art work. 


Lloyd E. Smith. Heavily overstocked ex- 


MORE SALES for More Writers! 


We have made and will make the first sale 
for new writers. Will you be the next one? 
Your story, article, novel can be _ profitably 
placed in cne of our many markets in the 
world’s largest publishing center. 


If you are satisfied to work till you make the 
first sale, we shall work with you. Our expert, 
friendly help will show you the way. No, you 
aren’t going to click, if you write the first man- 
uscript and treat it like a sweepstake ticket. 
If it’s in you to persist, plug and sweat, you are 
going to feel the thrill of the sale and check 
like many others who came to us. 


Our commission is 10%. Our fee to read, 
sell or criticize is $1 per 1,000 words, up to 
5,000 words—and it’s 50c per 1,000 there- 
after. For a 5,000-word manuscript it’s $5. 
For a 3,000-word manuscript or less it’s $3, our 
minimum fee. Each script should be accom- 
panied with return postage. 


$4 for novels. Our need is urgent. Editors 
want first novels with new and refreshing ideas. 
Our first reading and letter of appraisal to you 
will be given on your novel for $4. It doesn’t 
matter, if it’s your first, second or third novel, 
we have the markets and will sell it on a 10% 
commission basis, if it has any sales value. Be 
sure to pay the Express Charges on your ship- 
ment—and, if you ship by mail, be sure it’s 
First Class. 


Short stories with any plot or theme, and 
articles on economic, social and political prob- 
lems are wanted. To make the sale, may we 
advise that you send your manuscripts now— 
and the more you send, the better we can work 
with you. After making two sales for you, we 
a the fee and sell on a straight commission 

asis. 


MANUSCRIPT BUREAU 


154 Nassau Street — Tribune Bldg. 
New York 7, N. Y. 


The Author & Journalisi 
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“J. B. Lip- 


Our New York Correspondent writes: * 
pincott Co., 521 5th Ave., New York 17, or E. Wash- 
ington Sq., Philadelphia, is open for good mysters 
novels. . . . Sports story writers should contact Dell 
Publishing Co., 261 5th Ave., New York 1, for in- 
formation on new magazine called Sports Illus- 
trated It’s a slick ... Super-Science and Dare Devi! 
Aces, Popular Publications, 205 E. 42nd St.. New 
York 17, make Popular a bigger and better market 
for those two classifications of yarns. Writers of 
crime and mystery shorts should inquire about 
stories for possible new magazine . . . Captain Zero 

.. If you can write motorcycle stories and articles. 

contact W. W. Scotti, Indian Magazine, Indian 
Motorcycle Co., Springfield 9, Mass., as this maga- 
zine is actually under way now. ... Walter Schmidt, 
the new editor of True Confessions, 67 W. 44th St... 
New York 18, is recognized as one of the most 
human editors in the field. Many authors and 
agents say of him: ‘It’s a pleasure to work with 
him; he doesn’t think he’s God and look down 
his nose at you—he’s a brother and a friend.’ 
The year ends on a better tone than it started. “AN 
pulps have picked up, and slick markets are hold- 
ing. Books are opening up a bit. “The writing 
market has gone up at least 15 per cent since 
summer,’ is the comment around agents’ offices in 
New York. Movie sales have dropped, but more 
than likely there will be more sales with less money. 
It would be better for the trade if movies paid less 
but bought more yarns. One movie official said: 
‘A story’s success, unless a rave, doesn’t make a 
movie success. A good story with a goo.l cast can 
make more money for the movies than a top-pub- 
licized story which costs a lot of money, and may 
be weakened by a bad cast. Personally, I'd_ pick 
stories on story value rather than name value. A 
big name on a yarn doesn’t assure it for movie box 
office value. Most movie goers have no authorship 
consciousness—just actor sense. “foo much money 
has been paid to top authors, for inferior quality. 
The extra money paid to a big author could be 
spend on the picture for more gain.’ This official, 
however, is not in the buying end of the movies, 
but in the directing. He may win out in time, 
when Hollywood gets away from its ballyhoo daze, 
and acquires story wisdom, 


“Eight months book sales in 1948 beat same pe- 
riod in 1947—a good sign, although sales are not so 
high. Walter Winchell said that one of the big- 
gest best-sellers listed sold only 8000 copies. Any 
sale over 5000 copies these days is good. It used to 
be that a book that didn’t pull at least 10,000 
copies was a failure. Publishers will have to ar- 


WRITING FOR THE JUVENILES 


is easy, profitable and pleasant. The largest 
market open to beginning writers, and the only 
one where you can EARN AS YOU LEARN! 
One of my graduates sells more than $100 
worth of stories and articles monthly. My spe- 
cial course of instruction in WRITING FOR 
THE JUVENILE MAGAZINES teaches every- 
thing it is necessary to know. Write for terms. 
Mention Author & Journalist. 


MAITLAND LEROY OSBORNE 


23-A GREEN ST. WOLLASTON 70, MASS. 


November, 1948 


ARKET 


range their budgets to take less profit per book, and 
sell more books. One book writer has contracted 
for 3 books in 1949, to make the same income he 
used to make on one book a year. That really is 
the story now. Movie hopes on a book are one- 
tenth of the old days. But literature may benefit 
if more books are published even though less sales 
per book are made. It means that we will find 
more great writers, than under a system of few 
hooks and 100,000 sales per book. It’s an ill wind 
that blows no one good. 


“Some authors are offering to take less royalties 


rather than not have the book published. ‘The 
appeal is 5°, on first 5000, 10% up to 10,000—then 
1°. for each additional thousand up to 209%. ‘This 


means that if the book doesn’t sell, the author suf- 
fers as well as the publisher—the more it sells, the 
better the author fares. Recently Saturday Eve- 
ning Post’s “Inside Information” gave a story of a 
rejected book that eventually won out as a maga- 
zine article. There are doubtless many long books 
making the rounds of publishers these days, which 
could be condensed for magazine sale. Publishers 
are looking for shorter books this year . even as 
short as 40,000 words, for the syndicate sales on 
such a book may swell the profits, as the publisher 
keeps on such. 

“AL publishers are waiting for the election and 
there will be more books bought in November than 
were bought in October. Nearly every publisher 
looks forward to a big Spring 1949 list. 

“Authors would fare better to make a one-page 
review of a book before submitting—than have 10 
copies made and sent to 10 publishers. The actual 
book manuscript should go only to those who ask 
to see it. 

“As I see the outlook for the coming winter, there 
is more chance of sale but less chance of big money. 

Vespers, 836 N.W. 32nd St., Miami, Fla., is in the 
market for quatrains on “the honor and dignity of 
old age, the accomplishments, benefits, and wisdom 
offered to the rest of us by those who enjoy this 
state to which we all look forward in the course of 
a normal life.” Henry Picola, editor, promises pay- 
ment on publication. 

Monthly, 100°) Adelaide St., W. 
reports that it no longer pub- 


National Home 
‘Toronto, Canada, 
lishes verse. 


Family Circle, 25 W. 45th St.. New York 19, is no 
longer buying Household Hints for “Short Cuts 


and Salvage,” but is paying $5 apiece for sugges 
tions used in a department, “How Did You Handle 
It?” covering experiences in bringing up children. 
For each suggestion chosen to be published in pic- 
ture form, an extra $5 will be paid. Address to 
“How Did You Handle It?” in care of the Family 
Circle (note new address) . 


Profitable, Practical, Professional 


Guidance for Writers 
Successful sales suggestions 
Special beginners’ department 
Expert manuscript appraisal 
Criticism 
Maketing 
Editing 
AUTHORS’ AND PUBLISHERS’ SERVICE 
31 West 92nd Street New York 25, N. Y. 
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SEND FOR FREE CATALOG 


High standards of performance maintained year in 
and year out, explain the long life of the OLDEST 
WRITERS SERVICE (established 1893). A complete 
service for short stories, BOOKS, articles, essays, 
verse—we criticize, revise, type, market. Catalog 
Free of Dept. J. 


Agnes M. Reeve, Director Franklin, Ohio 


DP O 


Free Lancing for Forty Magazines 


Lifts the curtain on the secrets of writing 
for publication $2.00 
WRITING FOR REAL MONEY 


Adventures of an author in advertising __ $1.00 
BY EDWARD MOTT ee 
E. M. Woolley A tes, 
ole 


MANUSCRIPT TYPING 
First Aid to Writers 
Fast — Accurate — Neat 
50c per 1000 Words 
Minor Corrections 
One Carbon if desired 


MAUDE B. TABER 
Amsterdam, N. Y. 


+ 


SONGWRITERS 


NO POEMS WANTED. YOU don’t have the right 
slant. Get your FREE copy of ‘Racket Exposed.” 
It'll open your eyes. 

The Independent Writers Association 


Somerville 12 New Jersey 
(Sample copy ‘Independent Writer’’ Magazine 25c) 


DID YOU READ 
“I Can't Stand Blood” by Jules Archer 
—lead novelette in September 
BLACK BOOK DETECTIVE 
“Booby-Traps In Your Insurance” 
by Jules Archer 
—lead article in October EVERYBODY'S 
“Sold to Satan” by Jules Archer 
—lead novelette in October DIME MYSTERY 
“How to Survive Hallowe'en” by Jules Archer 
—humorous article in November THE WOMAN 
“Irvin Cobb: Beloved American” 
by Jules Archer 
—9th of a series in November BEST YEARS 
. and 8 other stories and articles by Jules 
Archer which appeared between September and 
November? Like to know how it’s done? | 
take you behind the scenes and show you. 
You'll find 25 actual case histories—from story 
idea to editor’s check—in 
“How | Developed Ideas for 25 of My Stories, 
Articles Sold to Major Magazines” 
by JULES ARCHER 
$1.00 Postpaid 


| Jules Archer | 
Sharon, Connecticut 
Mail me a copy of your 25 Case Histories. 
with my dollar. 


Here- | 
Stories, Articles Sold to Major Magazines.” 


| NAME 
| ADDRESS 
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Popular Publications, 205 42nd 
is now being edited by Kenneth 
Goodwin, who succeeds Kenneth White. Harry 
Widmer is assuming the editorship of Black Mask 
Magazine, same address. 

Deseret News, Deseret News Publishing Co., Salt 
Lake City 10, Utah, pays 35 cents an inch and $2 
for photos for articles on fashions, foods, babies, 
and baby care, nutrition, Parent-Teacher A\ssocia- 
tion activities and material suitable for Woman of 
the Week, which must be on a resident of Utah 
who has done something outstanding for others, 
for use in its eight-page feature section, “Midweek.” 
All manuscripts should be sent to Mrs. Elsie Kelly, 
editor, “Midweek,” with the usual stamped ad- 
dressed envelope for return of articles in case of 
rejection. 

Tow National Weekly, 6875 Broadway, 
Cleveland 5, Ohio, reports “We will not be in the 
market for an indefinite period.” 

Craftsmanship, a small monthly paper published 
in New York (P. O. Box 160, Wall St. Sta., New 
York 5), pays $I each for write-ups of about 100 
words on gift shop or mail order dealers who serve 
as sales outlets for crafts products (handmade items 
of leather, ceramics, metal, etc.). “These write- 
ups,” writes Dorothy Glazer, “should give the name 
and address of the shop or dealer, state special 
tvpes of craftwares desired, price range preferred, 
whether bought outright or taken on consignment, 
what percentage or commission the dealer requires. 
We prefer to have them done on the dealer's letter- 
head, with an accompanying note from the author, 
to whom our $1.00 payment on acceptance is due. 
If the author types these write-ups as regular 
manuscripts, a note from the dealer authorizing the 
statement should be sent along. No author's by- 
line will be used, as the paragraphs will appear 
under a section, “The Market Place.’ 


Adventure, 
St.. New York 17, 


CHRISTMAS SPECIAL: Give an A. & J. subscription as a 
gift to yourself or writing friend, or friends, at our 
Souttel Christmas rate of only $1. 50 a year. 


SUCCESSFUL COACH FOR 15 YEARS 
WILL PERSONALLY JUDGE YOUR MS. 


Monthly $7.50, or single criticism. Ghosting. Plots. Poetry. Ms. 
Crit. $1 to 1M; $2 to 3M; $3 to 5M. CHICAGO CLASS & CLUB. 


MY TECHNICAL LIBRARY 


1—WRITERS: HERE’S HOW! (Basic Technique)........ $1.00 
2—WRITERS: HELP YOURSELVES! (Formulas)........ 2.00 
3—WRITERS: LET’S PLOT! (Plots for everything)....., 2.50 
4—WRITERS: MAKE IT SELL! (Advanced Technique)... 2.00 
5—WRITERS: LEARN TO EARN! (Advanced Orders). 2.50 
6—WRITERS: TRY SHORT SHORTS( (9 types explained) 3.00 


MILDRED I. REID Evanston, Illinois 


WRITERS: 
TRY SHORT SHORTS 


by MILDRED I. REID 
ond DELMAR E. BORDEAUX 


213113 Ridge 


Writers, don’t fumble! Get this book and start selling 
short shorts! An authoritative analysis of each of the 
nine types of the short short story with explanations and 
illusrations of every phase of short story technique. The 
12 best short short stories reprinted and analyzed. 

275 markets paying up to $400.00 for good short 
shorts. List arranged with editors’ comments, types of 
stories wanted, and prices paid. 

Written by a selling author and experienced teacher of 
creative writing, this book can start you on your way. At 
all booksellers or direct from publisher. 


BELLEVUE BOOKS 
$3.00 
Rockford, Ill. 


The Author & Journalist 


303 Trust Bldg. 
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MOSTLY PERSONAL 


(Continued from Page 3) 

Stuart Covington, of Columbus, Miss., has an 
interesting method of keeping story material from 
becoming lost and forgotten. When [I run an arti- 
cle like this, I'm always reminded of the elderly 
correspondent in Omaha who once wrote for Bart- 
lett Service. He could interview well, but he could 
put his story down in only one set formula, which 
always ended: “This method worked for Blank; 
perhaps it will work for you.” Mr. Covington is 
only 24, has been writing since he was 17. He 
writes, besides trade journal material, fiction, verse, 
profiles, and general features for a variety of 
magazines. 

© © © 

Sudie Stuart Hager (“Story Telling in Verse’) 
lives in Kimberly, Idaho. She has had many poems 
published, and is understandably happy over her 
poem “Promotion” which appeared in the Septem- 
ber issue of The Saturday Evening Post. 

© 

Strictly Personal—My three weeks at Rochester 
failed to do all I hoped they would. I couldn't 
even bring home a high-sounding name for my 
trouble. The backbone was “beautiful” (the doc- 
tor’s term, meaning “no sign of injury”). So I'm 
still a victim of “chronic: backache.” .. . But what's 
wrong with me is nothing compared with what 
happened to Mortimer in my absence. The good 
old cat went out after supper one evening, but 
failed to be at the door the next morning. A week 
passed before Richard heard a plaintive mew at 
the office door. He went down to let the wan- 
derer in. There was Mortimer, emaciated, fur dull 
and tangled with leaves and sticks and burrs, hold- 


MARGUERITE ROSS DAVY 
GHOST WRITER 


Formerly of Los Angeles. Constantly selling’ author 
and contributor to countless magazines will help 
you write to sell too. Stamp required on inquiry for 
reply. PIERCY, Mendocino County, Calif. 

In the heart of the redwoods. 


LITERARY AGENTS 
FOR 28 YEARS 


We sell books, short stories, articles, plays, radio scripts. 
Verse also considered. Editing, revision, criticism. Be- 
ginners welcomed. Personal representation for established 
authors. Write for information and references. 


ANITA DIAMANT 


The WRITERS’ WORKSHOP, Inc. 
280 Madison Ave., at 40th St. New York 16, N. Y. 


HAVE YOU WRITTEN A 
MOTION PICTURE STORY — 
STAGE PLAY — NOVEL OR 

TELEVISION SCRIPT? 
If so I'd like to consider your work. 
Established authors handled on a 10% 
basis. New writers, without published or 
production credits, are charged a nominal 
retainer fee. 


SCOTT CARLETON 
(Licensed Agent) 
Studio 14, Box 3067, Hollywood 28, Calif. 


YD DD DD 
November, 1948 


Rupert Hughes writes: ‘‘Since 
authorship is essentially a 
matter of home work, it is 
one of the few arts of which 
much can be taught by cor- 
respondence. | have found 
Palmer Institute’s instruction 
material most interesting, in- 
telligent, and helpful.’’ 


HERE’S WHAT 
Famous Authors 


Say About Palmer Institute Training 


Katharine Newlin Burt—Author of best sellers 
and recently fiction editor of the Ladies’ Home 
Journal, writes: ‘‘I’d have started ten years soon- 
er on a literary career, but there was no Palmer 
Institute then. Any writer—would-be or experi- 
enced—-would certainly find help in the Palmer 
course. | know of no better training school.’ 


Ruth Comfort Mitchell writes: ‘‘With pleasure and 
profit | have read and studied the Palmer course. 
You are making it possible for new writers today 
to travel over a highway, instead of a rough and 
difficult road.’ 


Gertrude Atherton writes: ‘The most practical, 
economical and time-saving way | know of in 
learning to write is the Palmer Institute Method: 
(1) at home, at your own convenience, (2) com- 
plete, thorough instruction, and (3) individual, 
professional coaching.” 


FREE Book Tells How 


Find out how Palmer can help you: send for free 
illustrated book, “The Art of Writing Salable 
Stories,” which gives details of proven 
home-study method, plus case histories of success- 
ful graduates. Send today. 


Approved for Veterans Training 


PALMER INSTITUTE OF AUTHORSHIP 
Member, National Home Study Council 


1680 N. Sycamore, Desk G-118 
Hollywood 28, California 


FREE 
BOOK 


Palmer Institute of Authorship 
Established 1917 

1680 N. Sycamore 

Hollywood 28, California, U.S.A., Desk G-118 
Piease send me tree illustrated book, ‘‘The Art of 

Writing Sa'able Stories,’’ explaining the unique fea- § 

tures of your home-study training. This request is 

confidential and no salesman will call. 


Check here () if eligible for veterans’ training. § 
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WHAT WE’VE DONE FOR OTHERS! 


$1,230 for a magazine story! 

$750 Advance for a book idea! 
$300 Advance for 60 pp. of books! 
“Discovery” in ESQUIRE MAGAZINE! 
Book-of-the-Month Recommendation! 
BEST SELLER BOOK PUBLICATION! 
Write for our free detailed circular before 


sending your manuscript. The fee is very 
low. If you want to sell—we can help you. 


PUBLISHERS’ AGENCY 


Manuscript Placement for Authors 


33-35 WEST 42nd ST. NEW YORK (18) 


MANUSCRIPTS TYPED 


Accuratey. Promptly. Original and Carbon. 
Up to 10,000 words — 50c per thousand 
Over 10,000 words — 45c per thousand 
Expert finishing and typing of your rough draft 
.00 per thousand 
R. K. SHIPLEY 
Ist Floor 249 So. 8th St., Phila. 6, Pa. 


QE 


I I III IDI IIIS IS II SSS IISAISS SIA. 
I'LL DO IT FOR YOU 


4 Sick of rejects? I have ghost-written millions of 
words of stories, articles, books, for hundreds of sat- 
* = isfied clients. I may be able to help you see your 
«ame in print and make money on your raw material. 
* 


WILL HEIDEMAN 
Dept. A, 211 S. Valley, New Uim, Minn. 


Reasonable rates. Particulars FREE. : 
* 


ANALY ZE Handuriting 


NEW, uncrowded, fascinating field. Grati- 
fying earnings reported by graduates in 
Employment, Credit, Social Service, Po- 
lice and Entertainment fields. Others 
have developed profitable private prac- 
tice, full or spare time, as Personal 
Problem and Vocational Counselors. 
Send for 3000 word TEST LESSON 
and Grapho Analyst FREE. 


A.1.G.A. Inc., Dept. 132 Wilhoit Bidg., Springfield, Mo. 


“WRITING for the 
TRADE JOURNALS” 


A New $1 Book That Will Help 
{ Non-Fiction Writers Sell More of 
Their Work at Once! 


This book by R. J. Cooke, veteran editor and writer, con- 
tains 18 chapters that will turn you into a selling writer 
if you'll follow the information you'll glean from such 
chapters as: 


Where to find salable material © How to write it @ 
Getting stories without leaving home @ Travelling across 
country for material © Handling interviews and query- 
ing © Examples of acceptable material © Taking your 
own photos @ Getting them free © Examples of accept- 
able photos © Reselling your material, etc. 

This well-printed, paper-covered book has already helped 
many writers break into print. Your copy will reach you 
by return mail. Just $1, please add 15c exchange on 
cheques. 


FREE! While supply lasts, list of 41 top trade markets in- 
cluded with each order. 


NON-FICTION PRESS 
Dept. 7, 1397 Marentette Ave., Windsor, Ontario. 
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ing out his right paw, encased in the crucl jaws ot 
a stecl trap, from which trailed a length of chain. 
Richard picked him up, and he began to purr... 
home at last! He fed him, pried the trap loose. 
The paw is healed, but Mortimer has a shortened 
front paw, with only two claws on it... . 1 found 
Baby Richie creeping everywhere. Watch out for 
those Dictaphone cylinders! With four chil- 
dren, something interesting seems to occur in some 
branch of the family all the time. Now it’s Mar- 
garet. I have had the pleasure of announcing her 
engagement to a young doctor... . Dr. Sam T. D. 
Anderson, now taking his interneship in San Fran- 
cisco City and County Hospital. The marriage will 
probably not take place until next summer. 

Pet Supply Merchandising, now at 144 Bleeker 
St.. New York 12, has been causing writers numer- 
ous bad headaches over non-return of material, 
non-payment for material used, etc. “Phe magazine, 
we understand, has changed hands several times, 
and later editors see mto have no knowledge of 
material submitted to previous editors. 


| WILL TURN YOUR POEM INTO A 
BEAUTIFUL SONG 


by composing original music to fit your words. 
Write for free information. 


ED CHENETTE 
RT. 1, BOX 242, CARLSBAD, NEW MEXICO 


HEY YOU! 


Don’t Throw Away That Radio Script 

It May Be Worth More Than You Think! 
Radio needs YOUR ideas badly. If your script has 

been rejected LET ME TELL YOU WHY!! 

A lc postcard is all it takes to inquire. 


EOX 1565, HOLLYWOOD 28, CALIF. 


WRITERS! 
YOUR ATTENTION, PLEASE! 


If you have faith in that rejected book, short story 
manuscript or article, why waste time, money and 
effort in having it returned to you? You tell us 
what New York publisher has it and our service 
will pick it up and deliver it to any other publisher 
in New York City you mention. We are not agents. 
A postal card will bring details. Do it now! 


SCRIPTERS SERVICE 


558 West 193rd Street New York 33, N. Y. 


TOOLS 


FOR YOUR CRAFT 


Confession Formula and Technique__$1.00 
There’s Money in the Novelette____ 1.00 
The Novel: Plan and Production____ 1.00 
Enclosed Find Check 1.00 
How to Make Love in the Pulps____ 1.00 
Basic Technique of Fiction________ 1.00 
Write Mystery Fiction 


HUGH L. PARKE 
WRITERS AGENCY 


389 Tuxedo Avenue Detroit 3, Michigan | 


The Author & Journalist 


Be 


Now 


| 
| 
| 
¢ 
} 
) 
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YOU CAN WIN! 


Our Students are winning Cash, Cars, Diamond 
Rings, Travel Trips, Fur Coats, Radio-Phono- 
graphs, Washing Machines Watches and other 
tempting prizes. 


You, too, can cash in on Contests—by learn- 
ing the Secrets of Winning from the ‘School 
of the Stars’’—the School America’s Biggest 
Winners voted Best in 6 impartial, independent 
Polls. 


Write NOW for a FREE copy of the newest 
“SHEPHERD CONFIDENTIAL CONTEST BUL- 
LETIN‘’—bringing you the finest Winning Help 
for the biggest contests now on. It’s yours 
for the asking! 


SHEPHERD SCHOOL 


Dept. A, 1015 Chestnut St. 
Philadelphia 7, Pa. 


CHRISTMAS SPECIAL! 


Remember Yourself or Your Writing Friends 
with Willard Hawkins Stimulating, Comprehensive, 
Up-to-Date New Textbook 

The Technique of Fiction 

Crammed with tried and workable suggestions 
for getting ideas, developing them, making the 
most of a_ story’s possibilities, harnessing the 
subconscious mind. The indispensable handbook. 

Regular price, $2.50—Christmas Special, $2.29. 

Combination Christmas Special—| year’s sub- 
scription to A. & J. (regular $2.00) plus 1 copy 
Technique of Fiction (regular $2.50), sent to 
same or different addresses, 

ONLY $3.79 
ORDER TODAY ... for Yourself and Your Friends! 


THE AUTHOR & JOURNALIST 
P. O. Box 711 Boulder, Colo. 


Are You A Writer... 
Who Refuses 
To Be Licked? 


My Coaching Plan takes the stories you 
have and shows you how to replot and re- 
write them into salable form. Then, as 
your agent, | market them for you. 

As an inducement for you to try this won- 
derful Coaching Plan, we will work to- 
gether on your first submission, be it arti- 
cle, short-short, short story, novel, or what 
have you—at half my regular fee . 
Enclose this ad with your letter asking for 
complete information. 


MARY KAY TENNISON 


AUTHORS AGENT & COUNSELLOR 
Studio: 962 West Vernon Ave. 
Los Angeles 37, Calif. 


Be Sure to Say, “I Saw Your Ad in the A. & J.” 
November, 1948 


um most up-to- 
date, detailed and 
useful book of its 
kind—a necessary 
tool for everyone 
who deals with 
printing and 
writing. 


Based on Studies by 
MARJORIE E. SKILLIN, 
ROBERT M. GAY, 
And Other Authorities 


his great work, the jast word in authority and 

coverage, promises to leap into prominence as 
the standard in its field. Clearly and_ fully, 
WORDS INTO TYPE explains the generally 
accepted rules and standards of usage covering 
every step in manuscript preparation, copy editing, 
typography, illustration, proofreading, makeup. 
printing—including grammar and the use of words. 


Greater Coverage Than Any Other 
Book of its Kind ~ 


Me: than just a “style book,” it contains a huge 
amount of information not to be found in 
any similar work; libel laws, details of makeup, 
typography of special literary forms, typography of 
19 foreign languages, rules of English grammar, 
correct use of words, foreign words and_ phrases, 
glossaries of printing and grammatical terms, il- 
lustrated with scores of examples showing how the 
rules apply—all resulting in a highly usable, well- 
indexed book which you will find invaluable. 


Detailed table of contents, nearly 1,000 entries 
Simplified index for ready reference 
At all bookstores $5.00 


APPLETON-CENTURY-CROFTS 


35 West 32nd Street, New York 1 
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HIT The BIGGEST Writers’ Market 


which needs material 
24 hours a day — 365 days a year. 
NOW YOU CAN LEARN RADIO COMEDY 
WRITING AT HOME 


32 Lessons Covering Every Element 
of the radio comedy field. 


“RADIO COMEDY: 
HOW TO WRITE IT” 


By ART HENLEY 
TOP COMEDY WRITER 
Critics Agree ‘‘The Most Comprehensive 
Comedy Course Ever Written.” 
“A MUST.”“—RADIO DAILY. 
“Monumental job.“—UNITED PRESS. 
“Anyon2 who can add 2 and 2 will be able to 
write PRESS. 
“A serious treatise on the technique of provok- 
ing any desired intensity of laughter from a yock 
to a belly. . . . Everything a gag writer needs 
for the understanding and improvement of his 
craft is deta‘led in these books.’”—VARIETY. 
HUNDREDS OF JOKES, SKITS AND VERSES IN 
FOUR HANDSOMELY BOUND VOLUMES 
1. GAG-WRITING 
2. SITUATION COMEDY 
3. COMEDY CHARACTERIZATION 
4. COMEDY CONSTRUCTION 
Each Book: $2.00 
All 4 Books . . . . $6.00 Postpaid! 
send Your Check Now to 


HUMOR BUSINESS PUELISHING CO. 
104 East 40th Street, New York City 16 


TYPING SERVICE 
Neat, Accurate Carbons Free 4 
+ Corrections, if requested, by “A” High School and ¥, 
University newspaper students. 
* 60c per 1000 words 50c over 10,000 + 
MARGERY KREWSON 
& Route 2, Box 160 Lancaster, Calif. & 


Are You Writers Overlooking Something? 

| represent established authors as well as new 
writers and offer both Individual Criticism and 
Sales Service for Screen Stories and Book Publica- 
tions. Write for FREE Booklet— 

WRITING AND SELLING SCREEN STORIES 
And Getting Yourself Published 
ADELINE M. ALVORD 
CHESTER C. BEMIS, Associate 
Established 1919 
6605 Hollywood Bivd. Hollywood 28, Calif. 


Whittlesey House, 330 W. 42nd St., New York 18. (Trade- 
division McGraw Hill Book Co.) (60 titles yearly.) Novels 
and non-fiction; juvenile fiction and non-fiction. 50-100,000 


words preferred length. Royalties. Edward C. Aswell, Ed.-in- 


Chief. Invites Mss. 
Wilcox & Follett Co., 1255 S. Wabash Ave., Chicago 5. (50 
titles yearly.) General publishers of non-fiction, technical, 


textbooks, religious books, juvenile fiction and non-fiction. 
Royalties or outright purchase. Invites Mss. Linton J. Keith. 

Wilde (W. A.) Company, 131 Clarendon St., Boston. (10 
titles yearly.) Juvenile, 45-50,000 words. Semi-educational or 
semi-supplementary reading. Non-fiction, adult, history, travel, 
inspirational, religious. Gift books. Particularly interested 
in religious non-fiction. Royalties. Invites Mss. 

Wiley (John) & Sons, Inc., 440 4th Ave., New York 16. (100 
titles yearly.) Technical books; science, engineering, business, 
etc. Royalties. 

William Sloane Associates, 119 W. 57th St., New York 19. 
General publishers of novels, non-fiction, poetry, juvenile fic- 
tion and non-fiction, book length. Royalties. Helen Taylor. 
Invites Mss. 

Williams & Wilkins Co. (The), Mt. Royal and Guilford Ave., 
Baltimore, Md. (60 titles yearly.) Research works; science, 
medicine, biology, bacteriology, chemistry, psychology. Royal- 
ties. E. F. Williams. 


Willing Publishing Co., 3524 N. Broadway, Los Angeles 31. 


(12-15 titles yearly.) Publishers of success, self-help, meta- 
physical books. Royalties. C. A. Willing. Invites Mss. 
Wilson (H. W.) Co., 960 University Ave., New York. (35 


Bibliographical works for libraries and book 
Royalties. H. W. Wilson. 


Chicago 11. (Trade divi- 
Non-fiction titles of gen- 
history, 
books, 


titles yearly.) 
sellers; reference books for debaters. 


Windsor Press, 200 E. Ontario St., 
sion of Popular Mechanics Press). 
eral interest to the public, including biographies, 
travel, popular science, and practical ‘‘how-to-do-it’’ 
etc. Royalties. Invites Mss. 


Windsor Press, 200 E. Ontario St., 
yearly.) Specialized publishers of 
Invites Mss. N. F. Guess. 


Winston (John C.) Co., 1026 Arch St., Philadelphia 7. Juve- 
nile fiction; textbooks; religious works; reference books; adult 
eetenge Royalties; outright purchase for fragmentary Mss. 
nvites ss. 


Wise (Wm. H.) Co., 50 W. 47th St., 


(3-5 titles 
Royalties. 


Chicago 11. 
non-fiction. 


New York. Educational 


classics, standard sets; illustrated popular reference works. 
een ya A purchase. Does not invite Mss. L. . Guthman, 
E 


GHOSTWRITER 


Eighteen years experience in mending writing for 
marketing. | do not tell what to do. | do it for 
you. Reference: Woman’s WHO WHO. _ Correspond- 
ence requires return postag>. Natalie Newell, 2964 
Aviation, A.J., Miami 33, Florida. Author of HOW 
TO PLOT AND WHY: postpaid, $1.00. 


MIMEOGRAPHING 


A complete service that offers you clear cut, 
neatly arranged copy on good mimeo paper. 
Prompt service. Low prices. 250 81x11" sheets— 
$2.00. 500—$3.00. 1,000—$4.50. Write— 


LEM’S LETTER SHOP 
5712 Stanton Ave. Detroit 8, Michigan 


SELL IN THREE MONTHS 
OR MONEY BACK 


IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES .. . 


AND SELL WITHIN THREE MONTHS. 
In past years | have sold some 3000-3500 
stories . . . articles . . . serials . . . series. 
Now I'm teaching it. 

ALSO CRITICISM AND COLLABORATION 
Write for Terms and FREE pamphlet 
“Fundamentals of Juvenile Writing” 


Juvenile Books Manuscript Criticism a Specialty 


WILL HERMAN 


5703 Broadway Suite No. 4 Cleveland, Ohio 
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Send self-addressed stamped envelope for 


POETS: PRIZE PROGRAM; Quarterly prizes $25; 
Poetry Book Contest, etc. You will receive also descrip- 
tion of HELP YOURSELF HANDBOOKS ($1 each) con- 
taining 989 PLACES TO SEND POEMS: 


KALEIDOGRAPH, A National Magazine of Poetry 
(Published monthly since May, 1929; 25c a copy, $2 a 
year) 


624 N. Vernon Ave. Dallas 8, Texas 


ARE YOu ONE OF THE REJECTED?} 


We offer you editorial guidance and analysis of your 
manuscripts and our best efforts to try to have your 
manuscripts published. Reading fees: $2.00 up to 5,000 3 
words; over 5,000 and up 10,000, 50c per thousand; 

$10,000 to 40,000, $7.00; full and plays, ¢ 
$10.00. Manuscripts t, 
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3 NEW YORK LITERARY AGENCY 
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WRITERS ... 
WORK TO DIRECT ORDER ONLY! 


Title Mag Price 
Yankee Frankenstein $175.00 


Taxicab Tidbits This Week 250.00 
The Scorpion True Detective 495.00 


a. | have written and sold the above articles plus 
1000 others in the past 15 years to over 100 dif- 
ferent national magazines. 

b. My students—WRITING AND SLANTING TO DI- 
RECT ORDER ONLY—care featured today in scores 
of newsstand publications. 

c. | have developed a NEW-—COMPLETELY PER- 
SONAL — ABSOLUTELY INDIVIDUAL—Course in 
Article Writing SLANTING YOUR PERSONAL 
TALENTS AND’ INDIVIDUAL MATERIAL TO 
SPECIALIZED MARKETS. 

d. No offer AS UNIQUE — AS DIFFERENT — AS 
PRACTICAL—FOR THE BEGINNING WRITER OR 
THE PROFESSIONAL—has ever before been made 
by a SELLING WRITER AND RECOGNIZED IN- 
STRUCTOR. 

Write for Terms and for FREE Pamphlet, 
“Writing To Direct Order Only.” 


WILL H. MURRAY % 
5703 Broadway Cleveland 4, Ohio 


313 West 35th St. 


MANUSCRIPT TYPING 


Accurately typed on finest bond. Free Carbon. 
25c per 1000 words. 
Mailed flat with your original. 


QUALITY WORK GUARANTEED 
LAWRENCE SPECTOR 
129 North Swall Drive Beverly Hills, California 


A LOW COST PUBLISHING SERVICE 
For Authors 


We print, publish and distribute your manuscripts in 
book and pamphiet format. Send for Bulletin 6. 
The William-Frederick Press 
Pamphlet Distributing Co., Inc. 
New Tork 1, 


RAGS 


THE GHOSTERS 


CRITICISM REVISION 


Those we are helping report excellent results in under- 


standing and sales. 


We can do for you what you proba- 


on one short story, under 5000 wor a, “aon Plot Book 
folio free with each report; folio alone ic. 


WRITECRAFT SERVICE 


Steeger 2, Ill. 


cannot do for yourself . . help you sell. Report 
© 


EDITORS appreciate and BUY readily, neat, accurate, 
and technically perfect manuscripts in correct style, with 
flawless spelling, punctuation, and grammar. 
on Eaton—20 pound bond; carbon free. 
your original. 


Marie Adams, 1612 High St., Des Moines, lowa 


PROMPT TYPING SERVICE 
Pica Type 


First copy 
Mailed flat with 


Fifty cents 1,000 words. Novels, shorts 


DISCOURAGED? 


Have you sold a yarn or so and can’t get any farther? 
Tell you what I‘Il do: Send me your best story to 6000 
words, plus $2.00 for reading and analysis fee, and if 
| like the yarn I'll re-write it and submit to editors 
without additional expense to you. If it sells we split 
50-50! How does that sound, pal? Envelope and re- 
turn postage, please. 


THE DOCTOR 


1616 E. Fourth St. Tucson, Ariz. 


November, 1948 


243 W. 4th St. 


Have you 
AN APTITUDE = 


for writing? 


It can pay you well to 
find out now whether or not 
you have an aptitude for ‘ 
writing by taking the FREE Famer. 
Storycrafters Guild Apti- crafters Guild. (Not 
tude Test and Personality 
Quiz. Upon filling in and susion since 1928.) 
returning this Test and Quiz 

you will receive without obligation a de- 
tailed report on your writing potentialities. 


Then, if you wish, the new Storycrafters 
Guild System will train you in the funda- 
mentals of all creative writing (short stories, 
articles, novels, radio, movies, etc.). EARN 
WHILE YOU LEARN through the Storycraft- 
ers Guild Manuscript Sales Service. 


Well-known au- 
thor St. Johns says: 
It seems to me 
that striving new 
m writers could not 
B do better than ac- 
cept the assistance 

al and judgment of a 
Adela Rogers St. Johns man like Frederick 
Palmer, who can tell them what needs to be 
done, how to do it, and even more valuable, 
see that they do it!’ 


No agent will call. Storycrafters offers 
you America’s finest home-study training in 
creative writing... with abundant criticism 
and assistance ...all by fastest mail. 

DON’T DELAY * MAIL COUPON NOW! 


r Storycrafters Guild, Dept. H-7 
5617 Hollywood Boulevard, 
Hollywood 28, Calif. 

bY Without obligation please send 
FREE Personality Quiz, Aptitude 
Test and details of Home-Study 


Mr. Creative Writing Course. 

Miss 

Mes 

Addres 

| 


Writers’ Rejects 


The Magazine of Selected Rejects 
We Print Stories the Other Publishers 
Would not Buy! 


Detailed, Constructive Criticism Given 
With Each Published Rejected Story 


o Beginning Writers Say Writers’ 
Rejects Teaches Them How to Write. 

o Selling Authors Say It Keeps Them 
From Getting Rutted. 

$2.50 a Year - Sample Copy 10c 


WRITERS’ REJECTS 


© 


New York 14, N. Y. 
QE 


de- 
els 
in- | 
| 
on 
ith. | 
vel, 
ted | 
100 | 
ess, 
19 
fic- 
lor 
ve., 
ice, 
yal- 
(35 
ook 
on. 
ivi- | 
tles 
ies. 
( 
| 
| 1 
( | 
| ) 
| 
| ) 
| ( 
5; 
| _ | 
| 
iss) 27 


mer... 
Willard Hawkins 
See Some of Your Work! 


Send your manuscripts to our Criticism De- 
partment, headed by Willard E. Hawkins, 
founder and former editor of A. & J., author 
of “The Technique of Fiction’’ and other 
textbooks on fiction writing, as well as short 
stories, serials and novelettes which have ap- 
peared in many national magazines. Get a com- 
plete report on plot characterization, style; an 
expert analysis of markets. 

Criticism fee—$2.50 for first 1000 words, 
then 60 cents a thousand to 10,000 words; over 
10,000, 50 cents a thousand. Fee and return 
postage should accompany manuscript. 

(No verse, please) 


THE AUTHOR & JOURNALIST 


CRITICISM DEPARTMENT 
P. O. Box 711 Boulder, Colo. 


THAT STANDS 
OUT 


One of my ghosted novels is a top seller 
in religious book stores. Two other books 
have sold 10,000 copies. Consideration 
reading of your idea $1.00. Criticism if | 
do not accept. Extra charge for detailed 
work. 


“Writing for a Living’’ 207 pages, cloth $2.50 
“How to Publish Profitably’ paper 
“Atomic Short Story Technique’ paper 


RICHARD TOOKER 


P. O. Box 148 Phoenix, Ariz. 


TYPING 


By former teacher—good Bond used—minor cor- 
rections in grammar, punctuation and spelling if 
desired—carbon copy and extra first page free— 


mailed flat—50c per 1000 words—insure mss.— 


cost repaid. 
EDITH GAHAGAN 


Gen. Deliv. Canby, Oregon 


SHORT STORY WRITING 


How to write, what to write, and where to sell. Our 
courses in Short-Story Writing, Juvenile Writing, Article 
Writing, Versification and others, offer constructive criti- 
cism; frank, honest, practical advice; real teaching. 
All courses moderately priced. 
For full particulars and a sample copy of the 
WRITERS’ MONTHLY, write today to: 


The Home Correspondence School 
Dept. AJ Springfield 3, Mass. 


A Carefully Typed Manuscript 


will find a warmer welcome at a publisher’s office 


50c per 1000 words 
Spelling and grammar corrected if desired—carbon 
free — 9 years with Boston book publisher 


ALBERT G. HALE 
82 Roberts Road, MY7-4918-M, W. Medford 55, Mass. 
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Woman’s Press, 600 Lexington Ave., New York 22. (20 titles 
yearly.) General publishers, non-fiction, technical books on 
social welfare work and women’s interest. Pamphlets, 10,000; 
books 30,000-40,000. Royalties, 10%. Rose Terlin. Invites 


Mss. 

World Bock Company, 313 Park Hill 
School and college textbooks. Royalties; 
pense. William C. Ferguson. 

World Publishing Co., (The), 2231 W. 110th St., Cleveland, 
Ohio. 150 titles yearly.) Novels, non-fiction, religious books, 
plays, readings, poetry-reprints, juvenile fiction and non-fiction. 
Royalties, outright purchase. Invites Mss. 

Writer, The, Inc., 8 Arlington St., Boston 16, Mass. (5 
titles yearly.) Publishers of books on writing, 35,000 up. 
Invites Mss. Royalties. A. S. Burack. 

Wyn, Inc. (A. A.), 23 W. 47th St., New York 19. (20-30 
titles yearly.) Novels; non-fiction; translations. Royalties. 
Invites Mss. 


Yale University Press, 143 Elm St., New Haven 7, Conn. (30 
titles yearly.) Non-fiction, adult; biography, history, eco- 
nomics, government, sociology, art, literature, religion, science. 
Annal contest for the Yale Series of Younger Poets. Royalties, 
occasionally author's expense. Eugene A. Davidson. 


Ave., Yonkers, N. Y. 
seldom author’s ex- 


Year Book Publishers, 304 S. Dearborn St., Chicago. (Ap- 
prox. 20 titles yearly.) Medical books. 10% royalties. Invites 
submissions. Fred A. Rogers, V. P. 

Ziff-Davis Pub. Co., 185 N. Wabash Ave., Chicago. Tech- 


nical and semi-technical textbooks, novels, non-fiction. Royal- 
ties. B. G. Davis. Invites Mss. 


Zondervan Publishing House, 847 Ottawa Ave., N.W., Grand 
Rapids, Mich. (100-110 titles yearly.) Religious books, adult 
and juvenile fiction, non-fiction, missionary, color books. Roy- 
alties, outright purchase. B. D. Zondervan. Invites Mss. 

The National Woman's Christian Temperance 
Union will pay a First Prize of $25, Second Prize 
of SIS for the two best short stories (500 to 600 
words) written to the level of grade school youth 
(6 to 13) based on any character building subject, 
which appeals to children and emphasizing the 
benefits of total abstinence from alcoholic bever- 


ages. Other manuscripts accepted will be bought 
at 14 cent a word. Contest closes March 31, 1949. 
Send manuscripts to Short Story Contest, 1730 


Chicago Ave., Evanston, 


J MANUSCRIPT TYPING 


Prompt, Neat, Accurate 
Minor corrections, one carbon. 
45c per 1000 words. 
GRIER RENEAU 
131 West 42nd St., New York 18, N. Y. ( 


MARKET LISTS 


Poetry Pay Markets 
Short-Shorts Fillers 
50c each list 
(All three for $1) 


R. W. HALL 


1424 7th St. Santa Monica, Calif. 


NON-PROFESSIONAL WRITERS 


whose stories are not selling need 
editorial revision of their scripts 
Twenty years’ editorial experience 
qualifies me to give expert assist- 
ance with. short stories and 
novels. I am helping other writers 
make sales—I can help YOU make 
sales! 


EXTREMELY MODERATE RATES 
FREE READING AND REPORT 


on one short story if you men- 
tion The Author & Journalist. 


Special Courses in Writing Short 


Stories—Writing for the Juvenile 
Magazines—and Writing Articles. 


MAITLAND LEROY OSBORNE 
LITERARY CONSULTANT 
23-A Green Street Wollaston 70, Mass. 


The Author & Journalist 
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| you are unfair to yourself to delay longer. Send $1 “for 


PERSONAL COURSE 


+. “Congratulations. You criticized 
_my story the second time and I 
rewrote it as you suggested .. . 
it was a winner in the Writer’s 
Digest contest.—JAH, Phoenix, 
Arizona.” 


How’s that? You say you've 
already taken a writing course, printed les- 
sons and all? . . . But you still don’t know 
how to write salable stories or articles. 
You‘re desperate and don’t know where to 
turn for help. .. . Then let me help you. . . 
I’ve sold fiction and articles to more than 
50 publications, such as Look, Argosy, Var- 
sity, Sportfolio, Holland’s. . . . What do you 
want to write—fiction or articles? . . Tell me 
about yourself. . . Then I’Il explain how | will 
teach a course with every lesson especially 
prepared to fit your needs. . . No printed 
lessons. . . . Write today for Free Details.” 
FOY EVANS-2 Americus, Ga. 


YOUR POEMS WILL SELL 


My pupils rank tops in magazine and volume publica- 
tion, and in anthology and other poetry contests. 
This nationwide record improves constantly. 


For 25 years I have taught poets, versifiers, songwriters 
how to perfect and get the fullest returns from their 
verse, including my work as instructor in _versification 
at New York University and William and Mary College 
Most of my work with private pupils, ranging from be- 
ginners to Pulitzer Prize winners is done by correspond- 
ence Mv Unabridged Rhyming Dictionary ($3.60) and 
Poets’ Handbook ($1.60) are now standard. Why neglect 
longer the many profits from versification? Write toeay; 


trial criticism of 1 poem. 


CLEMENT WOOD 


BOZENKILL 
DELANSON, N. Y. 


SOCIAL 


Correspondence Club 


EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-letter. This club is conducted ona high 
plane to help lonely, refined, marriageable mep andwomen 
find compatible friends. Discreet, confidential service... 
Vast nationwide membership. Est. 1922...Sealed particu- 
lars FREE. EVAN MOORE, Box 988, Jacksonville, Florida 


FOR WRITERS ONLY 


There is a great deal of similarity between 
mining diamonds and writing good stories. Both 
require good, hard digging. 


We can’t help you with the diamonds but with 
stories we can. Our fees for criticism and coach- 
ing are $3 for 5000 words, 50c per thousand 
thereafter, payable with script. 


Other special writing services by arrangement. 


ROBERT M. KELLY 
P.O. Box 1973 Detroit 31, Mich. 
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“Patronize Our Advertisers.” 


Vovember, 1948 


DOUBLE INCOME 


Write SALABLE STORIES by using a 
“Sherwood BRIEF.” 


Stop wasting time on stories that don’t sell! Double 
your writing income—and more—by devoting your 
writing talent wholly to soundly plotted character 
motivated action packed STORIES THAT SELL. 
A ‘Sherwood Brief’? is a rough draft of a character 
story. It consists of a concentrated, soundly plotted 
narrative, exciting description, natural conversation, 
correct lingo, trade names, and sparkling action inci- 
dents—all written expressly for you. From this Brief 
you write your own story in your own words—the 
quick, easy way. 

You will be amazed at how easy it is to write 
successfully using ‘‘Sherwood Briefs.’’ One Client 
sold 3 stories from 4 Briefs. A radio writer uses a 
Brief a week. 


WRITE TODAY FOR FULL INFORMATION! 


Author,’ Professor, World Traveler, Radio 
Artist, Lecturer 


1421 So. Walnut Grove Ave., Rosemead, Calif. 


PAY M SHERWOOD 


ED BODIN 


545 Fifth Avenue, New York City, 17, 
Bonded agent, sells to slick, pulp and 
book markets. He has no course and 
never circularizes, but treats authors as 
individuals. Welcomes talented writers 
only—not those who think they win by 
pull. He sells his own writings, too. 


i Ss» 
SPIRITUAL PSYCHOLOGY 
is the logical explanation of the spiritual 
phase of life. With this knowledge you 
eliminate the guesswork; you take nothing 
“on faith’; you make your own proof of 
the spiritual presence by personal contact 


J 
( with the spiritual mind. Then you may re- 
d) 


ceive direct help from spirit in all your 
affairs. 

Our lesson course is not a new religion, 
nor does it follow spiritualism. No tedious 
rules to learn. 


SPIRITUAL PSYCHOLOGY 


(Dept. AJ) 
Box 5578 Metropolitan Station, Los Angeles 55 


You May Be A Novelist! 


Often writers who are cramped by the short story form 
or unsuccessful in it, need a larger form to express 
themselves. My NOVEL WRITING PLAN is a day-by- 
day guidance through preliminary note-taking, organ- 
izing and expanding the idea, assembling the characters, 
plotting, making up the chapters, balancing for dramatic 
emphasis, writing the first draft, and revision. Easy to 
ge as a soundly built book, the only kind that 
will sell. 


Why not try this Plan? A novel may be the form in 
which you will ‘‘find yourself’’ as a writer. 


Write for free particulars 


ANNE HAMILTON 


Literary Specialist 
Instruction and Criticism: Novel, Poetry, Short Stories 
745 S. Plymouth Blvd. Los Angeles 5, Calif. 
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C.V. Parkinson Associates, Inc. 


Authors’ Representation 


e Full representation services for 
established and beginning writ- 


@ Fiction, non-fiction, and foreign 
language markets. 


@ Immediate readings, quick re- 
ports, and effective placement. 


Full information on request 


BRIGHTWATERS, NEW YORK 


Sell the Stories 
You Write! 


YOU CAN BECOME A SELLING WRITER 


Write ali types of stories or specialize in a 
particular kind. Banish all doubt by working 
with highly experienced writer-instructors who 
are sincerely interested in your output, your 
steady progress to regular sales. 

This is a new kind of training, offered you 
by one of the oldest and most able specialist- 
schools, established a quarter century ago 
Among successful STC students are the authors 
of current best sellers, “Gus, the Great” by 
Thomas Duncan, “‘Step Down, Elder Brother” 
by Josephina Niggli, and ‘Willow Hill’ by 
Phyllis Whitney, winner of the $3500 Youth 
Today award. 


Free test of your ability to see if you qualify 
for this superior training. Use the coupon 
below, 


THE SIMPLIFIED TRAINING COURSE 


1835 Champa Street Denver 2, Colorado 


Please send me free booklet “The Way Past the 
ie. and coupon for free analysis of one of my 
se 


NAME 


FULL ADDRESS. 


Help For 
BOOK WRITERS 


When you need help 
in arranging your book 
manuscript for market, 
you consult a_ person 
who has written books. 
| have to my credit four 
published books, as well 
as hundreds of magazine 
stories and articles. 

| am not a literary 
agent; | have no print- 
ed lessons to sell. | do provide CONSTRUC- 


TIVE CRITICISM, PROFESSIONAL  EDIT- 
ING or COMPLETE REVISION, as your 
individual manuscript may require. 


Write today for my free folder entitled 
“Literary Help.’’ Also, include any infor- 
mation you wish to give concerning your 
present writing activities . 


Interviews by arrangement only. 


CHARLES CARSON 


601 So. Vermont Ave., Los Angeles 5, Calif. 


Be Sure to Say, “I Saw Your Ad in A. & J.” 


Let’s Be Sensible .. . 


Constant analysis of the stories published in 
popular fiction magazines both Slick 
and Pulp shows that four-fifths of them 
are written to ONE story pattern. Not the 


same “plot formula’’ but the same ‘story 
formula”’. 
Doesn’ . that suggest a logical course of action 
for you? 


The MASTER FORMULA is that pattern. It is 
used by Cover-Featured Professionals. Now it 
is offered to Beginners and Semi-Professionals. 


Nothing like it in clarity and detail has 
ever been offered before. 
Printed in graph form, it is as easy to follow 
as a road map. _ It shows the four sections of 
a story, The Three Manners of Presentation 
and the amount of each used by good crafts- 
men. 
Scenes are ruled off in contrasting color; 
points of conflict are highlighted. It shows 
the Nine Ingredients inherent to every story 
(never before published) and where and 
how many times each is used. 
It pin-points every element from “plants” to “climax” 
and shows you what to write in each 100 words. 
NOT FOR the ivory-tower tenant or the starry- 


eyed dreamer who still believes in “inspiration.” 
This is for the writer who wants to SELL. 


A post card will bring details. 


MASTER FORMULA 


Box 1741 Fresno, Calif. 


The Author & Journalist 
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THE A. & J. 
MARKET PLACE 


IF YOU CAN COPY OR TRACE simple cartoons, you 
may earn up to $45.00 weekly, spare time, home or 
office, in a new Duplicating Service for Advertisers. 
Particulars Free. Cartoon-Ad-Service, Argyle 19, Wis- 
consin. 


WANT TO WRITE PROFESSIONALLY and thereby sell 
as quickly as possible? Find answer my ad, this 
magazine, page 26. NATALIE NEWELL, Ghostwriter, 


THE PLOT BOOK, make your own. Create original plots 
from published stories without plagiarizing, ethically. 
Folio shows how. Price 50c. Also Short Features, 
where to get, how to write, where to sell, 25c. Address, 
Writecraft Service, Steger 2, Ill. 


SEND SEVERAL QUESTIONS AND WISHES. $1 for my 
time—future predicted free. “Kind analysis of your 
questions . . . will help you more than anything!” 
Enclose airmail stamped envelope for quick reply. 
age a Sams, 1426 No. Dak. Ave., Sioux Falls, 
0. Dak. 


FOR TEN CENTS: Sample copy “Amateur Camera-Jour- 
nalist & Feature Writer.” Holden, Publisher, German- 
town 3, Tennessee. 

FOOL-PROOF BOOKLET on punctuation. Every problem 
discussed and illustrated. $1.00. Mrs. Marjorie David- 
son, Laceyville, Penna. 

GAGWRITING MAKES FINE SIDELINE—Learn technique 
of writing gags, parodies, cartoon ideas. Particulars 
and 48-page jokebook, 10c. Don Frankel, AJ, 1508 
S. Homan, Chicago 23. 

MR. BUSINESS MAN: Want assistance? Your paper 
written? Or rewritten? Your articles? Talk Topics 
and speeches mended? Let an experienced English 
teacher help you in presenting your views on vital 
subjects. Rollin O. Moon, Arcanum, Ohio. 

EMCEE MAGAZINE. Containing monologues, parodies, 
comedy. Copy 10c. Emcee, AJ. 1508 South Homan, 
Chicago 23. 

BOOKLET, “Working Your Way Through College,” $1.00. 
Valuable campus moneymaking ideas described. Lee 
Dickinson, Box 385-A, Hampton, Va. 

$200 MONTHLY! I! make this at home in 15 hours 
per week. $1.00 brings details. A. T. Olson, 710 
Penna Ave., Elmira, N. Y. 

PUBLICITY! Experienced publicist will handle your single 
releases or entire promotional campaigns. Reasonable 
rates. Query, giving pertinent facts. Publicist, 810 
West 26th, Cheyenne, Wyoming. 

$10 A WEEK writing poems. Instructions and markets 
sent for 25c. Charles Olive, 315 Third St. West, 
Willmar, Minnesota. 

PUBLISHER’S stock of examination copies, excellent 
condition. THIRTEEN WAYS TO PLOT: $1.00, WRITE 
ON TIME: 25c, DOLLAR A MINUTE: 50c. BENNETT, 
Box 403, Blue Ash, Ohio. 

SPECIAL MARKET LISTS—Book Publishers, A. & J., No- 
vember, 1947; Trade Journals, December, 1947; Syn- 
dicates, May, 1948; Specialized Lists, June, 1948; 
Greetings Card and Juvenile Lists, July, 1948. 25c 
each. All 5 for $1.00. A. & J., Box 711, Boulder, Colo. 

SOMEONE TO CARE—that universal need. Join THE 
FRIENDSHIP CLUB. Write Charlotte Kay, Box 670, 
Seattle, Wash. Postage, please. 

“FORTY DOLLARS A MONTH Writing Fillers,” Methods, 
Markets, 25c; “Rural Writer Plan” gets beginners 
checks, 25c; “Pay Side of es | Writing,” examples, 
markets, 50c; GLORIA PRESS, 192612 Bonsallo, Los 
Angeles 7, Calif. 

FREE—YOUR HANDWRITING ANALYZED—FREE! Send 
sample of writing, name, address, birthday and 3c 
stamp to ETHEL V. HARTMAN, McCrory Apts., 
Atlantic City, N. J. Kindly mention AUTHOR & 
JOURNALIST. 

FREE HELP TO WINNING SUCCESS. Read Martha Win- 
ner’s monthly feature in Healy's PRIZE WINNER, 
332A East 52, Seattle 5, Wash. Current copy, 25c. 

YOUR LIBRARY RESEARCH in all New York libraries 
(English or foreign languages) accurately, comprehen- 
sively done. PUBLISHER’S SERVICE: expert, reliable 
indexing, proof-reading, copy editing rewriting. Reo- 
sonable rates; reliable, prompt service. Div. B, LI- 
BRARY RESEARCH INSTITUTE, 475 Fifth Avenue, 
New York 17, N. Y. 


November, 1948 


BACKNUMBER Periodicals, clippings and bibliographies 
on your subjects. P. O. Box 193, Seattle 11, Wash- 
ington. 

COLONEL. the most con- 
troversial book ever written. $1 rt copy, postpaid. 
M. Finley, Box 263, St. Joseph, me ee 

“DOWN MEMORY LANE,” a booklet of poetry by Agnes 
M. Smith, published by William Frederick Press, 313 
West 35th Ave., New York City. 

UP TO $10.00 A DAY FROM EACH NEWSPAPER. Over 
12,000 dailies and weeklies in U.S. and Canada alone. 
Self-Syndicate your own Columns, Cartoons, Verse, 
Fillers, Stories, Articles, Comics—to chains of news- 
papers. That's how O. O. Mcintyre and others got 
started! New 5,000-word Folio compiled by our staff, 
“How To Self-Syndicate Your Own Material,” is the 
most complete work of its kind. Includes Self-Syndi- 
cate Procedure, Selling Prices Schedule, Sample Agree- 
ment Form, Model Sales Letters to Editors, 100 Idea- 
Sources For Newspaper Features. Make the established 
syndicates notice you! Complete Folio $2.00 postpaid 
—refunded if requested. Supply limited. Order now. 
American Features Syndicate, Desk 122, 1990 Como 
Ave., St. Paul 8, Minn. 

CARTOONISTS! WRITERS! YOUR GOLDEN OPPORTUNI- 
TY. Join CHRONCLE STAFF CONTRIBUTORS CLUB. 
Supply us with original material — articles — car- 
toons — stories — poems — fillers especially needed. 
Rush $1.00 with material — secure prospectus Chron- 
cle magazine before submitting manuscript. Enclose 
30c cost-postage. McPlastens Den-1430 Monroe, 
Chicago, Illinois. 

USED COURSES AND INSTRUCTION BOOKS on writing, 
bought, sold, rented, and exchanged. Money back 
guarantee. Smith’s, 84 Washington, Peabody, Mass. 

WHERE TO FIND 20 perfect specimens of modern short 
story in the Bible. Send 25¢ to Research, 508 E. 
Broadway, Brownfield, Tex. 


CRITICISM 
AND SALES 


If you are tired of writing without selling, send 
for the 44-page booklet, “THE TRUTH ABOUT 
LITERARY ASSISTANCE,” which is FREE ON 
REQUEST. It gives details of how the D’Orsay 
Service works with writers, and contains vital infor- 
mation, not obtainable elsewhere, designed to pro- 
tect your pocket-book. 


It describes, too, the CRITICISM AND SALES 
SERVICE, and the PROFESSIONAL COLLABO- 
RATION SERVICE, which you should investigate 
if you really want to learn the “tricks of the trade” 
so necessary to success. The terms are surprisingly 
low and convenient. 


A COMPLETE WRITER'S KIT FOR $5.00 


Ask Your Writer Friends 
About D’ORSAY SERVICE 


D'ORSAY SERVICE 


Established 1919 by 


Laurence R. D’Orsay 


Author ‘‘The Profit in Writing’ ($4.00); ‘‘Writing Novels 
to Sell’’ ($3.50); ‘‘Landing the Editors’ Checks’’ ($4.00); 
“Stories You Can Sell’’ ($4.00); ‘Mistress of Spears’ 
($3.50), etc. 


Kenneth E. D’Orsay, Topanga 2, Cal. 
31 


BLIND SPOT! 


Everybody has a blind spot—and particularly is this true 
of the literary field. Here even the most talented of writers 
stymie themselves—do in fact require the services of a literary 
expert to point out defects not so obvious (else why would you 
have incorporated them in your writings)—and thus bring you 
and your work closer to sale and literary achievements! 


DISCOVER for yourself the literary benefits you will re- 
ceive through the assistance of this agency! 


With over 22 years background as editor and publisher, 
literary consultant, instructor, author and newspaperman, 
DANIEL S. MEAD is uniquely well-qualified to help you with 
your literary problem. Scores of writers all over the world have 
sold through his professional assistance. 


Whether professional or amateur, we will give you our sin- 
cere and friendly cooperation on your BOOKS (fiction and non- 
fiction), STAGE PLAYS (one act and regulation length), SHORT 
STORIES and ARTICLES. Do not send poetry or scenarios. New 
department for TELEVISION manuscripts. 


Send stamped, addressed envelope with each manuscript. 
Bulkier scripts had better be shipped by Express prepaid. Re- 
tain copies of all mss. 


PROFESSIONAL TERMS: After your first sale through this 
Agency, all fees are eliminated. Otherwise—kindly remit $1 
per 1,000 words up to 5,000; thereafter, 50c per 1,000 words. 
For full-length books $25. Our commission is 10% on all sales 
and never varies. 


Write today for free copy of booklet, ‘“Your Road to Writ- 
ing Success,’’ No obligation! 


Literary Agency 


DANIEL S. MEAD 


Dept. A.J., 264 Fifth Avenue New York 1, N. Y. 
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